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Custom-designed camp tents are made to your specifications from U.S. 
Army Duck, and impregnated with the exclusive FULTON treatment. 
Like Fulton's complete stock of ready-made models, Fulton “Customs” 
provide years of rugged, trouble-free wear in every weather. 


For the finest tent values in America 


check falfon tents first! 


WIDER SELECTION! Choose your tent needs from 25 models covering every possible 
requirement. Or let Fulton custom-make a tent to fit your own personal specifications. 


Fast delivery on all orders. 


vhower COST! Fulton’s quality-controlled mass production means lower manufactur- 


ing costs, more savings for you when you buy. And you enjoy long-range savings on 


rh DH ~~ Mm 


maintenance, too, because Fulton quality means longer wear. 


FINER CRAFTSMANSHIP! 93 years of textile experience have built Fulton’s reputation | 
for quality materials and workmanship. Fulton Tents feature balanced strength canvas, 
exclusive weather-resistant treatments, double-stitched seams and heavy reinforcing at 


all points of strain. 


Fulton buy Fulton tents now! 


TELEPHONE 688-1111. @°ETWX: AT 24 2 
OR WRITE P.O. BOX 1726, ATLANTA 1. GEORGIA C 
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_ Navy, Royal, Purple, Black, Kelly, 
Dk. Green, Gray, Maroon, 


. Colors Available: Scarlet, Gold, y 
_ Orange, Old Gold. 


SWEATSHIRTS 














Style BNSS. Youth Sizes: 6 — 16. 
Colors: White, Gray, Maize, Navy. 


Price 


Quantity 
$16.50 doz. 


1-3 doz. 
3-12 doz. 
Over 12 doz. 


Style NSS. Adult Sizes: S, M, L, XL. 
Colors: White, Gray, Maize, Navy. 
Quantity Price 


A eis a oe acs orth w ie-e $20.70 doz. 
19.50 doz. 
er. BE ee. ese cee dar 18.90 doz. 


3-12 doz. 


HOODED SWEATSHIRTS 
SIZES FOR CAMPERS AND ADULTS 
The Newest Idea in Camp Wear 
_ Adult Colors: bt nem Gray, Scarlet, 
a 


Youth and Juvenile Colors: 
NAVY Only 
* Top Quality—Low Prices 
_ For full details, send for Catalog 


CHAMPION 
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| CAMPING MAGAZINE 


15.30 doz. 
Rens SES 14.70 doz. 


CAMP STANDARD 


T-SHIRTS IN COLORS 


Style B84QS. Youth Sizes: 6 — 16. 
Quantity Price 
1-3 doz. $10.80 doz. 
i NS oe Die ees Uae ed 

Ce Se ee ok ee peek en 


Style 84QS. Adult Sizes: S, M, L, XL. 
Quantity Price 
1-3 doz. 

Ne WN oo sya ean glen ae 11.40 doz. 
eer eT tee 10.80 doz. 


ZIPPER SWEATSHIRTS 
Style BZCT. Youth Sizes: 6— 16. 
Colors: White, Maize. 


Quantity Price 


OR RRS Sk Se eo $21.00 doz. 
19.80 doz. 
19.20 doz. 


3-12 doz. 
Over 12 doz. 


Style ZCT. 
Colors: White, Navy. 


Quantity Price 


DUEL dane es weeks seas $25.20 doz. 
24.00 doz. 
a i OM 6 oe sn-0t08% 23.40 doz. 


3-12 doz. 


Adult Sizes: S$, M, L, XL. 


THE ESTABLISHED 


FOR OVER 30 YEARS 


WHITE T-SHIRTS 
Style B78QS. Youth Sizes: 6— 16. 
Quantity Price 
Soe WR wig Sk Se 6a eeecaenl $9.60 doz. 


3-12 doz. 8.40 doz. 
Over 12 doz. 7.80 doz. 


Style 78QS. Adult Sizes: S, M, L, XL. 
Quantity Price 
1-3 doz. $10.80 doz. 
Se ee | ak b's ue Hen eee 

Over 12 doz. 


POPLIN JACKETS 


Zealon treated for water repellency. 
Full front zipper, two _ pockets, 
tailored cuffs. Fully washable. A full 
range of camp colors: Oyster, Gray, 
Maize, Maroon, Scarlet, Dark Green, 
Kelly, Royal, Navy, Copen Blue, 
White. 


Style BXX. Youth Sizes: 6 — 16. 
Price: $3.25 ea. 


FOR ADULT SIZES, SEE OUR 
CATALOG 


. «+ Plus a full line of 


CAMP SHORTS @ 


{ 
rag 


free T-Shirt sample. 


SPORT SHIRTS 
and many other items for camper and counsellor. 


¢ T-SHIRT SAMPLE: If you haven’t yet adopted Champion for 
T-Shirts for your camp, we’d like to introduce them to 
you at no charge. Send us your camp design, indicating 
the color you'd like, and we'll be happy to make you a 


© BLOUSES ¢ ACCESSORIES 


Write Now 
Complete 


Camp Wear 
Catalog 


KNITWEAR COMPANY, Inc. 


e P.O. BOX 850, ROCHESTER 3, N.Y. 
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zipper closing on both canvas and 
screen doors. 





HIKE TENTS 
Simple to erect—easy to pack for Official Publication of Edited and Published by 
hikers who like to travel light. American Camping Association Galloway Publishing Co. 


Bradford Woods, Martinsville, Ind. 1114 South Ave., Plainfield, N. J. 





PRESIDENT: Fred V. Rogers, 3940 W. 49/2 PUBLISHER AND EDITOR: Howard Galloway 


St., Minneapolis 10, Minn. MANAGING EDITOR: Marjorie Hicks 
PRESIDENT-ELECT: Stanley Michaels, 19647 ASSOCIATE EDITOR: Nancie Bray 
Roslyn Rd., Detroit, Mich. PRODUCTION MGR.: Florence Sanders 
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1302, 19 S. LaSalle St., Chicago 3; J. Wendell EDITOR: Viola Johnson 
Howe, Box 308, Menlo Park, Calif. CIRCULATION FULFILLMENT: 


Agnes Burfeind 
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All WEBB tents are made with the finest ma- 


teria! and workmanship to insure long satisfac- SECRETARY: Marjorie Leonard, Woman's Col- 


tory service. Latest material developments in- lege, Univ., of N. C., Greensboro, N. C. p Cool 
clude Aluminum Coated Tent Flies to reflect ere 
summer heat and a new light weight HYPALON* TREASURER: Otto Rosahn, 302 W. 12th St., EDITORIAL ASSISTANT: Barbara Brown 
synthetic rubber coated Nylon for indefinite | New York 14. 
mildew resistance. ADVERTISING SALES MANAGER: 
for descriptive folder write to PAST PRESIDENT: T. R. Alexander, 304 Wood Stanley E. Walker 
St., Pittsburgh 22. 1114 South Avenue 





Dept. WBG 









PUBLICATIONS COMMITTEE: Jerald B. New- pious N- J: 
ton, Camp Pinnacle, West Lebanon, N. H. 

WESTERN ADVERTISING REPRESENTATIVE: 
National Headquarters Staff — EXECUTIVE pip. p Kilner 


MANUFACTURING CO. DIRECTOR: Hugh W. Ransom; ASSISTANT 465 California Street, 
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FRE z=11 from Gumpert at your 
ieee 
ie regional camping show 


Now, even a novice can “make like an expert” chef for a dozen 
or up to hundreds of husky appetites. The same applies to on-the-trail meals, 
thanks to recent advances made by Gumpert in ‘“‘Trip-Lites”. These have been 
| made availablein squad packs as well as smaller case unit packings. See—and 
taste—at your regional camping show. Here’s where we’ll be: 

Feb. 2-4..........Region #1 Convention in Boston, Mass. 
Feb. 16-18 ..... Region #6 Convention in San Antonio, Texas 
Feb. 22-25.....Region #5 Convention in Des Moines, lowa 


March 2-4.......Region #7 Convention in Asilomar, California 
March 8-11..... Region #2 Convention in Philadelphia, Penn. 





March 22-25...Region #4 Convention in Gatlinburg, Tenn. 
April 6-8......... Region #3 Convention in Detroit, Mich. 


| 
| 
Ss. GUMPERT COMPANY, INC. 812 Jersey Ave., Jersey City 2, N. J. 


CHICAGO * SAN FRANCISCO * HOUSTON * TORONTO + VANCOUVER * WINNIPEG 
National Member American Camping Association 








SPONSORS OF CAMPS AND CONFERENCES 






Leet us share your 


MOUNTAIN-TOP 


EXPERIENCES! 
CLIMB 





PROTECTED 


WITH 
MEDICAL BENEFITS! 





WRITE FOR sLATEST DETALS 


BROTHERHOOD MUTUAL LIFE INSURANCE COMPANY 


FORT WAYNE 2, INDIANA 
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CENTRALIZE 


your food preparation 


and SAVE MONEY 


with-- 








@ Greatest Durability 
@ Highest Permanent 
Thermal Efficiency 
@ Unequaled Sanitation 


All 
Stainless 












SERVED THRU 


CARRIER A FAUCET 
& PAN 


A 
ASSEMBLY 





er 


ALL BEVERAGES 
INCLUDING MILK 


ANY st daene 

BEVERAGE EXCEPT MILK 
Eliminate Costly Duplication Of Equip- 
ment, Labor And Space By Adopting The 
“AerVoiD-Central Kitchen System” 


Serve Food or Beverages piping Hot 
or refreshingly Cold to any number of 
people, at any number of locations, any 
distance, with Portable “AerVoiDs” — 
Their permanently efficient VACUUM- 
INSULATION does not settle, shrink 
or deteriorate. It provides a positive 
“Safeguard” against insanitary leak- 
age, because it re- 
quires Air-Tight 
iN P(N?! IAhes Construction of 
y Constructions tne Greatest Dur- 
ability — Specify 
“AerVoiD” to be 
Sure! 
@ Highest In Quality 
@ Lowest In Cost 


Write for FREE Literature Kit CM-23 


»>Vacuum Can Co. 
19 S$. Hoyne Ave., Chicago 12, Ill., U.S.A. 


6 


With Sonitary Construction 


Requirements (Ordinance 
And Code Pub. No. 37) 
eo) aii ae 
PUBLIC HEALTH 
SERVICE 
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LETTERS FROM READERS 


Keep Funds for the Needy 

The following letter could stir up 
controversy in ACA for it happens 
to be about something that lies in the 
backs of the minds of most private 
camping people. Two _ occurrences 
have brought it to the fore in my 
mind. One is the recent nationwide 
United Fund drives and the other is 
the unnecessary sensitive attitude of 
agency people toward private camp- 
ing, as evidenced in the November 
1958 issue of Camping Magazine 
when there were complaints about 
“expensive country club” camps. 

The November 19, 1960 issue of 
Saturday Evening Post says the 
United Fund “is spent to help the 
really helpless — families in actual 
distress.” The Albuquerque, N. Mex., 
Fund allocates some $35,000 to the 
operation of the local YMCA Camp 
Shaver. More thousands are allocated 
to Scout and other agency camps. 
This is basically fine and commend- 
able. But how about the hundreds of 
families making $10,000 a year or 
more who take space in these camps? 
The really underprivileged rarely find 
their way to many of these camps 
while all of us, rich and poor, wind 
up sending many from middle and 
higher income groups to camp 
through our contributions to the 
United Fund. 

On the other hand, some (I said 
some) agency people complain about 
“expensive country club” camps. 
Let’s remember that private camps 
are self-supporting, tax-paying enter- 
prises. Since when is that a crime in 
this country built great through pri- 
vate enterprise? No agency should 


BOOKS FOR CAMPING 


FUNDAMENTALS OF Day CAMPING, 
by Grace L. Mitchell, Association 
Press, 291 Broadway, New York 7. 
1961. $4.50. 

Mrs. Mitchell’s book, out this 
month, has a preface by Sidney Geal, 
of ACA, which serves as an excellent 
review. An excerpt from this preface 
follows: 

It is one thing to have a set of 
Day Camp Standards. It is another 
matter to implement those standards. 


It is stiJl another thing, and in all 


complain about a private camp which 
succeeds without charity funds. 
Certainly there is a need for United 
Funds and fine agency camps, but 
whenever possible directors should 
place their sights on the truly needy, 
Bill Groves 
Silver Spruce Camp, Colo. 


A Vanishing Wilderness 

Those interested in outdoor camp- 
ing and canoe tripping should be 
familiar with and concerned about 
the problems confronting the Alla- 
gash River region in northern Maine. 


_This area is the only remaining vast 


wilderness in the Eastern United 
States, and the Allagash River itself 
has world fame as a_ wilderness 
white-water canoeing river. 

Two problems confront the Alla- 
gash region. One is a proposed power 
dam near the mouth of the river 
which would flood out many miles. 
The other is the increased volume of 
pulpwood cutting and the resulting 
construction of trucking roads. 

The National Park Service has 
made a survey of the region and re- 
ported it to be a suitable area for a 
National Park. All persons concern- 
ed with the preservation of this re- 
gion should write to their senators 
and congressmen urging them to vote 
in favor of creating an Allagash Na- 
tional Park. 

To keep informed of developments 


on this subject, send $3.00 to the Na- | 


tional Resources Council, 154 State 

St., Augusta, Maine, for a subscrip- 

tion to the Council’s Bulletin. 
Robert W. Patterson, Jr. 
Glenelg Country School, Md. 


probability the most important, to in- 
terpret Day Camp Standards and 
provide a suitable guide to those in- 
terested in and concerned with the 
operation of good, sound day camp- 
ing. To the last factor this book, 


Fundamentals of Day Camping, has | 


been devoted. 

Grace (Mrs. Donald) Mitchell, 
chairman of the National Day Camp 
Committee of the American Camp- 
ing Association and herself a day 
camp director, has, in a very concise, 
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well-organized, and most helpful 
compliance with Day Camp Stand- 
fashion laid down the fundamentals 
essential to day camping and their 
ards. Using the Day Camp Standards 
as a base, Mrs. Mitchell has fused 
the recommendations and actual ex- 
periences of the top leaders in the 
field of day camping, both agency 
and private. 

Intended specifically to meet a 
need, Fundamentals of Day Camp- 
ing has been written authoritatively, 








FUNDAMENTALS OF 


= DAY. 
[CAMPING 


‘e) 





and under- 


interestingly, 
standably. Beginning with the prime 


concisely, 


factor of the individual worth and 
need of the camper, it traces all the 
factors so essential to serving the 
camper through the medium of a day 
camping experience. Leadership, site 
and facilities, program, administra- 
tion, health, safety, transportation, 
and all the other factors involved in 
day camping are discussed, with a 
view to aiding the newcomer and add- 
ing impetus and encouragement to 
the experienced director in the field 
of day camping. 


HEROES OF THE WESTERN Woobs, by 
Ralph W. Andrews, E. P. Dutton & 
Co., Inc., 300 Park Ave. S., New 
York 10. 1960. $3.50. 

True stories of early logging days 
in the Northwest. 


FaMous INDIANS, by Ethel Brant 
Monture, Clarke, Irwin and Co., 791 
St. Clair Ave. W., Toronto 10, Cana- 
da. 1960. $2.50. 

A narrative biography of three fa- 
mous Indians: Joseph Brant, Crow- 
foot and Peter Martin. 


GRASSHOPPERS AND CRICKETS, by 
Dorothy Childs Hogner, Thomas Y. 
Crowell Co., 432 4th Ave., New 
York 16. 1960. $2.50. 

An introduction to a phase of na- 
ture for the young reader. 
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PUMPLITE’ AIR MATTRESS 
with BUILT-IN PUMP 













Foot action here in- 
flates mat in less 
than a minute. 


This Hodgman 
exclusive is the 
first new air mat- 
tress development in 
years. Eliminates neces- 
sity of mouth inflation or ex- 
tra pump. Simple up and down 
foot action and Built-in Pump does 
all the work. Mattress itself is full size 
and every inch reflects Hodgman qual- 
ity. Has fine cloth surface with multiple 
inner coating and famous I-Beam construction for 
strength and stability, 100% air tight. 
Size is 30"' x 72" flat Retail Price $15.50 


No. 474 





OTHER HODGMAN AIR MATTRESSES AVAILABLE. FROM $8.95 TO $55.00 


DRAG-’N-FLY 
TOWFLOTE 


FISHING WADERS FLOTES 


rs 











No. 710 Abstract No. 798 
Real action and antics 


for young and old. 
from $19.95 to $25.00 


No. 5363 
Retail $14.95 
A complete line for real 


fishing pleasure. 
from $11.95 to $45.00 


For fun in sun and surf. 


from $10.95 to $18.50 
Catalog 


pe 























Special from Kellogg’s 


Yogi Bear cards for campers to mail home! 


Cards are 6” x 9” and printed in four colors. 
Ask your salesman about them when stocking New! Kellogg’s Corn Flakes Crumbs 
up on Kellogg cereals. All-purpose crumbs, specially milled 

14 different choices of Kellogg cereals are from the famous Kellogg's Corn Flakes Cee 
available, each individually packaged for extra peo hg matted Be Sueur BS 
fun. They’re the kind most kids have at home nitiid deniers, Packed int. beans, | 
—and naturally like the best. 6 to the case. 


+ 
OF BATTLE CREEK 


Maley yi 
PEP Sth 
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APRIL 


Tues. Wed. Thurs. Fri. Sat. 


1961 ACA Conventions Premise 
Facts, Fun, Fellowship 


CROSS THE COUNTRY ACA 
Regional Conventions are up- 
permost in the minds of camping 
people. Workshops, kindred group 
sessions, and general sessions empha- 
sizing chosen themes will be featured 
at each conference. Convention chair- 
men and committees have worked 
thoughtfully and long to select time- 
ly and interesting topics and to pro- 
vide speakers and leaders with knowl- 
edge and experience to share with 
convention-goers. 

Every camping person will come 
away from his Regional with in- 
creased inspiration, new enthusiasm, 
and practical ideas of benefit to him 
and to his campers. 


Members of the National Executive 
Staff will attend Regional Conventions 
as follows: Executive Director Hugh 
W. Ransom will meet with Region I, 
ll, IV and V; Assistant Director Ger- 
ard A. Harrison will be at Region 
lil, VI and VII; Standards Director 
Sidney N. Geal will attend all seven 
meetings. 


CAMPING MAGAZINE 


Creative Camping 


Challenges Children 


The entire program of the Region 
I Convention, meeting at the Hotel 
Statler in Boston Feb. 2-3, is keyed 
to the findings of the White House 
Conference on Children and Youth 
and ACA’s October Workshop on 
determining the unique contribution 
of camping in the next decade. The 
keynote speech is being given by 
Elsbeth Melville, Dean of Women 


at Boston University and immediate 
past president of the National Coun- 
cil of Campfire Girls. Kindred group 
sessions are planned to develop the 
theme. 

Reynold Carlson is speaking on 
stewardship of present and future 
camp properties, and Dr. Howard 
Conant, chairman of the Department 
of Art Education, New York Uni- 
versity, is discussing the cultural 
benefits that derive from creative ac- 
tivity and the worthy use of leisure 


ACA Executives To Attend Conventions 


Hugh W. Ransom 


Gerard Harrison 


Sidney N. Geal 




















Statler Hotel, Boston 
February 2-4 


time in camping. These featured 
speeches will each be followed by 
workshops and seminars to develop 
techniques for implementing the 
themes. 

Other features of the convention 
will be an ACA report by Stanley 
Michaels and Hugh Ransom’s ban- 
quet speech on the “Camping Move- 
ment on the Move.” 


“* .. and the Pursuit 


of Happiness” 


The Region II convention at the 
Sheraton Hotel in Philadelphia March 
8-11 is sure to have interested par- 
ticipation by all members attending 
for they, through questionnaires, had 
opportunity to help choose subjects 
and leaders for workshop and inter- 
est sessions. Planned as a “shirt 
sleeves rolled up” conference, it will 
reflect members’ needs and concerns 
and provide take-home resources of 
ideas, understanding and know-how. 

Among the authorities selected as 
leaders for workshops are: Dorothy 
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Sheraton Hotel, Philadelphia 
March 8-1] 


M. Proud, Fred Carl, Lois Goodrich, 
Alan Klein, Julian H. Salomon, Stan- 
ley Stocker, and many others equally 
competent. 

Also planned are interesting free- 
time activities such as an opportunity 
to see and hear the winning String 
Band of the famous Mummers Par- 
ade, an_ ice-skating exhibition, a 
“night on the town” with walk-out 
suppers, and a tour of Philadelphia. 


Carnival of Camping 


Region III’s Convention at the 
Wolverine Hotel in Detroit, April 6- 
8, will implement its gay carnival as- 
pect with colorful decoration and 
live demonstrations by camping 
groups and by exhibitors. Principal 
speakers are Jack R. Goldberg, ex- 
ecutive director of Wel-Met Camps, 
Narrowsburg, N. Y.; Merritt D. Hill, 
vice president of Ford Motor Com- 
pany and chairman of the Board of 
the Detroit Area Council of Boy 
Scouts, and Walter Reuther, presi- 
dent of United Auto Workers. 

Members will participate in three 


~~ & oe 


Region IIl 
Wolverine Hotel, Detroit 
April 6-8 


seminars on: Staff Training, Teen- 
Age Camping, and Leadership and 
Staff Supervision. In addition 13 
kindred and 38 special interest groups 
will meet for the unique benefits 
available in small sessions. 


Interdependence of 
Man and Nature 


Region IV feels especially fortun- 
ate to have an excellent program and 
such outstanding speakers as Justice 
William O. Douglas and Dr. Willard 
E. Goslin, professor of Education at 
George Peabody College, Nashville, 
and coordinator of the Korean edu- 
cation project. 

Dr. Goslin will speak at the first 
general session emphasizing the theme 
of the convention, “Interdependence 
of Man and Nature,” and discussing 
the premise that man is tied closely 
to the land and depends on it for 
spiritual and emotional stability as 
well as physical needs. Justice Doug- 
las will address the final session on 
our obligation for using today’s re- 





Dr. Howard §. Conant 
Region I Speaker 


Dr. Alan Klein 
Region Il Speaker 


Jack R. Goldberg 
Region Ill Speaker 


Justice William O. Douglas 
Region IV Speaker 
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Region VI 
Granada Hotel, San Antonio 
February 16-18 
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Region IV 
Mt. View Hotel, Gatlinburg 
March 22-25 
















Region V 
Savery Hotel, Des Moines 
February 21-25 


Region VII 
Merrill Hall, Asilomar, Calif 
March 2-5 | 
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sources so responsibly that there will 
remain expanded opportunities for 
future generations. 

Workshops on “Unique Contribu- 
tions of Organized Camping in the 
Sixties,” and on Standards, seminars 
on camp leadership and mountain 
crafts, many interest group sessions, 
and such special activities as square 
dancing, slides, trips, etc., will fill 
out the stimulating program. 


Keys To Open the Doors 
to Camping for You 


The Region V Convention at the 
Savery Hotel in Des Moines will be 
preceded by the meeting of the Na- 
tional Board of Directors on Feb. 
19-21. It will also be the scene of 
the installation of Stanley Michaels 
as ACA president, and Mr. Michaels 
will speak to the opening general ses- 
sion. Other featured speakers include 
Douglas Monahan on “Can Camp 
Change Children?” and Chester C. 
Elson on “Camping, the Key to Good 
Living.” In addition to interesting 





Stanley Michaels 
Region V Speaker 





Dr. Rodger A. Moon 
Region VI Speaker 


and important small group sessions 
led by outstanding camping people, 
there will be a two-session workshop 
on “Unique Contribution of Camp 
to Children.” Section breakfasts, en- 
tertainment features and camp tours 
will add to fellowship, fun and in- 
formation. 


The Camper—His 
Changing Interests; 
His Unchanging Needs 


Region VI, meeting Feb. 16-18 at 
the Granada Hotel in San Antonio, 
will get underway at the first General 
Session with the keynote address on 
“The Camper—His Changing Inter- 
ests; His Unchanging Needs” by Dr. 
Rodger A. Moon of the Child Guid- 
ance Clinic, San Antonio, Tex. Dis- 
cussion groups will fill the afternoon, 
followed by the Convention Banquet 
with Stanley Michaels, ACA’s presi- 
dent-elect as speaker. 

On Friday there will be morning 
and afternoon. discussion groups, and 








Dr. Earl Pullias 
Region VII Speaker 


in the evening a sightseeing tour of 
historic San Antonio and a Mexican 
dinner followed by entertainment. 

Saturday’s session will feature a 
discussion by Stanley Michaels on 
“Implications for Camping from the 
White House Conference.” 


The Tree Grows 
as the Twig Is Bent 


Theme of the Region VII Pacific 
Federation Conference to be held at 
Asilomar, Calif., March 2-5 under- 
scores the challenge to camping. Out- 
standing speakers are Dr. Earl Pullias, 
Professor of Education at the Uni- 
versity of Southern California; Stan- 
ley Michaels, Reynold Carlson, Sid- 
ney Geal, Gerard Harrison, Arnold 
Snyder and Frank Washburn. With 
the guidance of these and other lead- 
ers, and the opportunity to share 
views and experiences, the conference 
promises a really stimulating occa- 
sion and the challenge to return to 
camps and help bend the twig in the 
right direction. 
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The Challenge of Change How camping 


is affected by continuing social and economic changes 


NE significant social phenomenon 

of the contemporary era is the 

rapid growth of population with its 

ramifications and complexities. Mark- 

ed changes are taking place with peo- 

ple, social customs, social institutions, 
economic status and land situations. 

Looming large upon the horizon 
of this scene is the tremendous growth 
of facts and factors producing the 
fascinating phenomena of the place 
of leisure in the life pattern of our 
people and its significant acceptance 
as a way Of life. 

Recreation is now accepted as a 
major force in individual and social 
wellbeing. In the general pattern of 
social change, recreation assumes an 
ever-increasing position of impor- 
tance. It takes its place along with 
health, education, work, religion and 
welfare as one of the essentials in 
every individual’s personality and 
every community’s social well being. 


Trends Are Significant 


Out of these social processes come 
some very significant trends affecting 
camp and camping. To enumerate a 
few— 

1. Projection of the present birth 
rate to that of the 1960’s foretells an 
increase of 20 per cent over the 1958 
level, 

2. In the late 1960’s the child pop- 
ulation (under 18) will reach ap- 
proximately 75 million, 

3. There will be a marked increase 
in the population segment over 65 
years of age—possibly over 20 mil- 
lion in retirement, 

4. Adults will demand increased 
attention especially the group in pre- 
retirement years—SO to 65. 

5. Present expansion of suburbia 
will definitely continue creating a 
continued crowding of existing lands 
with less large land areas available. 
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By Harold D. Meyer 
Chairman, Recreation Curriculum 
University of North Carolina 


These trends present both callenges 
and marvelous potentials for camping. 

The first is land acquisition—secur- 
ing adequate land resources. Near 
every large city we find camps es- 
tablished 10, 15 or 20 years ago that 
have now outgrown their areas and, 
in some cases, suburban developments 
are now encroaching upon them. 
Great numbers of these camps are 
searching for new campsites and mov- 
ing 50, 75, or 100 miles out in order 
to find such areas. It becomes in- 
creasingly difficult to find adequate 
land areas for new camps. Some of 
the best land is held by public agen- 
cies — state parks, state forests, or 
federal land. There is an increasing 
tendency for these public agencies to 
make it possible for voluntary agency 
groups to establish camps on public 
property and for the public to utilize 
the areas for camping purposes. 

Another problem related to land 
use has to do with the overuse and 
misuse of some of the present camp- 
sites. The American Camping Asso- 
ciation has a standard of an acre per 
camper. Many camps are inadequate 
in terms both of the amount of land 
and the resources available on such 
land for camp purposes. 


Suggest Study 


The ACA would be well advised 
to make a continual study of this 
problem and have its findings reach 
the professional camp leaders accom- 
panied with practical suggestions on 
policy and procedure. There must be 
full realization that this problem is 
highly competitive with housing, in- 
dustrial plants, shopping centers, cor- 
porate farm enterprises, public insti- 
tutions, government services and 
above all highway developments. 
Time along with land is running out 


for prospective needs and foresight, 
initiative, imagination, coupled with 
the willingness to pay must be the 
order of the day. 

The second trend is the movement 
toward specialization in camps and 
camping. This trend suggests day 
camps, family camps, church spon- 
sored camps, camps for problem chil- 
dren, camps for the aging, school 
camps and travel camps. We will use 
two of these specializations for illus- 
tration—camps for the ill, the handi- 
capped and the emotionally disturb- 
ed and camps for the aging. 

The past decade has witnessed an 
extensive eXpansion in recreation in 
the hospital setting and programs for 
the ill and handicapped as an adjunct 
in the convalescing and cure of men- 
tally and physically ill and handi- 
capped patients. The camp setting 
offers unlimited potentials in this 
field for both diversion and _thera- 
peutic practice and values. In _ the 
special fields of tuberculosis, ortho- 
pedics, pediatrics, and _ psychiatry 
many experiments are now being 
practiced. Surely life’s complexities 
indicate this aspect of camping should 
be of tremendous value to our citi- 
zenship. Let’s dare to experiment, re- 
search, and practice in this realm to 
add another rich contribution that 
camps and camping can make in the 
amelioration, cure, and prevention of 
human ills. 

A growing segment of age classi- 
fication is that period of 65 years 
and over. The field of gerontology is 
making rapid progress and the place 
of the camp and camping is receiving 
increased attention. At the present 
time the emphasis is through day 
camp programs sponsored by muni- 
cipal departments of recreation and 
numerous private agencies. Camp 
philosophy fits ideally into this age 
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structure and can be a major force 
for enriched living. Here are over 14 
million citizens available for full or 
limited camp experiences — do we 
dare to fail a challenge of this mag- 
nitude? 

Let’s pursue another trend—that of 
year around camps and camping. The 
capital investment of camps grows 
increasing greater. Can tying up great 
sums of money in expensive facili- 
ties to be used for only three months 
of the year be justified? As adult 
camping grows in popularity, as 
school camps are established, as the 
specialization areas are sponsored and 
promoted, camping will become year- 
around. This is practical in any cli- 
mate, under all ecological factors 
and can be adjusted to population 
classifications and _ special interest 
groups. Camp leadership can readily 
build for and gradually find full-time 
utilization of the camp site. As a need 
to satisfy the 172 million people who 
under varying circumstances’ can 
utilize year around opportunities the 
concept is sound. Rental opportuni- 
ties are possible during certain sea- 
sons of the year for meetings, work- 
shops, institutes, and conferences. Im- 
agination, daring adventure, and 
practical procedure can surely place 
the camp on a year around basis— 
the needs are legion. 

Now for a few very interesting 
problems and here I recognize there 
are differences of opinion and respect 
the right of differing. 

There is clearly discernible a down- 
ward trend in the age of campers. 
This has been going on for a decade 
or more. 

Private and agency camps have vir- 
tually lost, in volume, the camper of 
high school age. The adolescent group 
today is not being reached as form- 
erly. In the light of juvenile facts 
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there is a need for research here to 
get at the “why” and to formulate 
programs to retrieve this age classi- 
fication. 

Times have changed and patterns 
of adolescent life have changed too. 
There is increased competition for the 
time of the adolescent—the enriched 
and expanding program of extracur- 
ricular activities in the school, mov- 
ies, television and radio, athletic clubs, 
country club golf and swimming, rec- 
reation department programs in com- 
munity centers, contests and tourna- 
ments of all types, and general travel, 
along with numerous other calls and 
enticing interests. The modern camp, 
offering adventure and rich experi- 
ences involved in the realm of nature 
and camp lore, can receive its share 
of adolescents without competitive 
duplication of any of the above pro- 
gram techniques. 


Train Leaders 


There is always the problem of 
leadership. The success of any camp 
program depends more upon its lead- 
ers than on any other factor. Quality 
leadership, trained and experienced, 
form the very foundation for a well 
organized camp setting and camp 
centered program. The very type of 
activities call for special training. | 
refer to education and training for 
camp leadership—not counselors but 
those who will enter this field as a 
career. 

Institutions of higher learning now 
offering recreation education are not 
ready at this time to go into much 
high powered specialization for pro- 
fessional preparation. Rather, the 
emphasis is on the establishment of 
worthwhile majors in the general field 
of recreation. It would be my candid 
opinion that we would make a mis- 





—Camp Arcadia, Casco, Maine 


take to hurriedly push the training 
of camp personnel into many insti- 
tutions. Rather be _ selective, build 
half a dozen sound regional programs, 
let these training programs get set- 
tled, have experience, turn out tested 
leaders and then broaden opportuni- 
ties as needs arise. 

One of the great needs for assur- 
ing recognition of camping as a con- 
tributor to the development and pro- 
gress of society is a body of scientific 
knowledge based upon intelligent re- 
search and study. Every effort should 
be made to come to understand its 
purposes, its values, its by-products, 
and its potentials for helping improve 
the individual and the social order. 
To do so it should be subjected to 
study, exploration, and research. It 
is axiomatic that knowledge must 
precede service and that theory must 
precede its application. 

In comparison with the physical 
sciences, and in fact many of the so- 
cial sciences, camping is_ relatively 
untouched by research. It requires 
increasingly critical and exhaustive 
investigation and experimentation in 
order to improve and revise current- 
ly accepted conclusions in the light 
of newly discovered facts. 


Better Life Ahead 


We move into the future confident 
of our contribution through camping 
for a better life. In that belief we 
shall dare to think ahead, plan ahead, 
move ahead for the citizenship of 
today and tomorrow. Surely out of all 
these efforts must come a better 
world, a finer way of life for all of 
our folk. We must believe that and 
through intelligent leadership, move 
forward to the new day, when camp- 
ing in all of its aspects joins hands 
with social forces. 
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—Forest Lake Camp — Photo by Paul Parker 





How Campers Share Fun, 


Responsibility of Planning Campfires 


AMP PROGRAMS are the re- 

sult of the organization, philoso- 
phy and facilities of the camp. In 
our camp situation the experience 
and abilities of the staff and the flexi- 
bility of the program are of equal 
importance. Our primary objective is 
to guide our campers in activities that 
will help them engage in successful 
overnight camping experiences. 

Our camp philosophy is one of 
sharing work, sharing fun and shar- 
ing responsibilities. Bed making, 
bunkhouse sweeping, table setting, 
dish washing and toilet facility clean- 
ing are examples of ways in which 
campers share work. Planning their 
own campfire programs is an example 
of how our campers share responsi- 
bilities and fun. 

Our counseling staff is made up of 
young adults who are _ education- 
minded in college training, and most 
are teaching in public schools. With 
a staff that, for the most part, has 
had professional training in handling, 
teaching and counseling children, 
a camp program may include success- 
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By Harold W. Nash 
Program Director, Totem Camp 
Harrisville, N. Y. 


ful camper planning of activities with 
counselors acting as guides. 

When our campers meet on the 
first Monday of their stay in camp, 
they are divided into four to six 
groups of six or seven campers each. 
This division is made according to 
age, Camping experience, and camp- 
ing experience at our camp. To lend 
an adventurous and pioneering con- 
notation, a forestry name is given to 
each group. Chippers, Foresters, 
Sawdusters, Loggers, Trappers and 
Rangers are names we have used re- 
cently. 

A significant educational principle 
maintains that children show more 
interest in activities in which they 
have had a part in planning and or- 
ganizing. Each morning, Monday 
through Friday, a counselor and a 
junior counselor meet for about two 
hours with their group and guide the 
campers in planning and organizing 
the presentation of campfire pro- 
grams, church services, morning 
activities and some evening activities. 

Our entire camp of 20 boys and 


20 girls meets with staff each evening 
as one large group for a campfire 
program. Before the first morning- 
group meetings begin, I post a two- 
week schedule of the campfires for 
which groups are responsible. 

The Trappers may be scheduled 
for the campfire program on Monday 
evening, the very first day they have 
met as a group. After making sure 
that the boys and girls know the 
name and something about every 
other person in the group, the coun- 
selor asks his Trappers about activi- 
ties they would like to have take place 
at their campfire. 

The counselor attempts to find 
some type of responsibility, large or 
small, for each camper and the junior 
counselor in his group. Thus the 
campfire becomes a program present- 
ed by the Trappers as a group, rather 
than one presented by the counselor 
and a few talented individuals. The 
announcer or master of ceremonies 
may be a boy who is unable to lead 
a song or explain a game satisfactori- 
ly. Perhaps a very shy girl will tear 
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up strips of colored paper and place 
them in strategic places for the Barn- 
yard Game. Starting a fire for the 
program might be the contribution of 
two others. In planning for the next 
campfire, the counselor attempts to 
see that these “behind the scenes” 
campers assume a fole that brings 
them into the limelight a little more. 

Campfires including songs, simple 
games, skits, relay races, charades and 
tricks give ample opportunities for 
each person in the group to explain, 
demonstrate or instruct, and _ these 
are used most often. Programs such 
as “Capture the Flag” and square 
dance add variety and keep the sched- 
ule alive and interesting. 

The Trappers’ counselor draws 
from the children in his group sug- 
gestions which are put down on a 
list. When the group has compiled a 
rather adequate list, the group begins 
to decide which activities on the list 
are to be used at the campfire for 
which they are planning and which 
activities can be saved for use at an- 
other campfire program. 

The order of these activities is next 
in the planning. Campers consider 
physical activity, restful activities, a 
good balance of songs and games, va- 
riety of events, age of campers, place 
and timing of their program, and the 
theme of their campfire. 

If an outdoor program is planned, 
the rainy weather possibility must be 
considered. Very often the group 
plans two complete programs, one 
for indoors and one for outdoors. 

If judges, extra equipment or prizes 
are needed, these arrangements must 
be made in advance of the actual pre- 
sentation. 

If the program is to begin 15 to 
30 minutes earlier than usual, every- 
one affected should be notified in ad- 
vance. 

Extra supervision, as in the case of 
a swimming night, must be arranged 
and planned for by the group. 


Campfire A Tradition 


Except for programs presented in 
our gymnasium, we attempt to have 
the campfire program end with the 
entire camp seated around a fire. We 
close each night’s campfire with the 
same two songs. In this way a tradi- 
tion is established and practiced. 

Our campers, aged 10 through 16, 
gain a great deal of organizational in- 
sight by planning and_ evaluating 
their own campfire programs and 
they become very skilled with prac- 
tice. They enjoy the opportunity to 
use their own ideas, and the stimulus 
to do something new and different 
makes for interesting programs. 
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A Camp Health Must — 
Safe Water Supply 


By Thomas D. Laughlin 


OTABLE WATER means “that 

which is fit to drink” and the first 
requirement is that it be free of or- 
ganisms which cause disease. Unfor- 
tunately, unsafe water seldom gives 
warning of its impurity—appearance, 
taste, and odor may be perfectly 
normal, yet it may be teeming with 
lethal germs. Unfortunate, too, is the 
fact that, as more people use recrea- 
tional facilities, as more camps and 
resorts are built, as our population 
grows, and as our “suburbia” expands 
and fills in, the more critical is the 
problem of providing a dependable 
safe water supply. 

Chlorine has efficiently safeguard- 
ed public water supplies for the last 
half-century. This nation-wide experi- 
ence is emphasized in the publication 
(No. 24) “Individual Water Supply 
Systems” by the U. S. Public Health 
Service which states plainly that 
“chlorine in some form offers the 
most dependable disinfectant.” 

Today, water supply sanitation 
problems are usually worse in subur- 
ban and resort areas because of sev- 
eral factors. There may be inade- 
quate local regulations for water sup- 
ply protection. Uncontrolled develop- 
ment of neighboring areas may crowd 
or deplete underground sources of 
supply. Waste disposal problems be- 
come increasingly critical as com- 
munities grow. Also, seasonal opera- 
tions of camps may create opportuni- 
ties for contamination during the 
“down” periods, or introduction of 
contamination when the system is be- 
ing returned to service. Economic 
problems are, of course, basic in all 
seasonal operations and _ reasonably- 
priced chlorination equipment is im- 
portant. 

Camps have a legal as well as a 
moral obligation to provide safe 
water. With modern equipment, ap- 
plication of liquid sodium hypochlor- 
ite to the water supply offers a sim- 
ple and economical way to meet this 
obligation. The problems associated 
with use of powdered germicidal ma- 
terials—mixing, stirring, and dissoly- 


ing of the “stock solution,” frequent 
cleaning of the solution reservoir, 
and the dismantling and cleaning of 
clogged injection pumps can be elim- 
inated by using a liquid sodium hy- 
pochlorite system. 

Heavy-duty pumps of the positive 
displacement type have proven their 
usefulness in the sanitary control of 
swimming pool waters and other 
chemical feeding applications for sev- 
eral decades. This experience has now 
made it possible to produce a smaller 
adjustable unit of the same basic de- 
sign. 

The new units make proper chlor- 
ination feasible to safeguard any in- 
dividual water supply since they are 
economically priced and easy to in- 
stall, yet dependable devices which 
require a minimum of attention. They 
are priced in the $100.00 range and 
can be electrically cross-connected to 
the well pump so that whenever fresh 
water is drawn, it is automatically 
chlorinated at the proper concentra- 
tion. In use, liquid sodium hypochlor- 
ite is simply poured into a suitable 
reservoir and diluted with plain water 
to the correct strength. This solution 
is then injected into the raw water as 
it is pumped from the well. 


Cost Is Small 


What about cost of operation for 
such a system? To ascertain actual 
operating costs, let us assume that 
about 50 gallons of water per day 
(normal domestic usage) will be re- 
quired for all needs of an individual. 
In chlorinating at 1.0 part per 
million (average dosage) for an op- 
eration serving 100 persons, a single 
gallon of liquid sodium hypochlorite 
sanitizer would last 11 days. The cost 
for chemical then would be about 10 
cents per 100 persons per day, or 
one-tenth of one cent per person per 
day. 

—Mr. Laughlin is a technical consul- 
tant for Klenzade Products, Inc., 
manufacturers of water purification 
equipment, 
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What Do 
Teenagers Like To Eat? 


N PLANNING menus for camp 
we should consider both what 

teenagers should eat and what they 
like to eat. 

Let’s examine a few menus. Cer- 
tain foods “stay by” us longer than 
others. They used to say it “sticks to 
the ribs.” For example, after eating 
ham and eggs we will not become 
hungry as quickly as after a meal of 
fruit salad with cottage cheese. The 
reason is that it takes longer to digest 
ham and similar meats having a cer- 
tain amount of fat, than it does food 
like fruit or cottage cheese. So, in 
order to increase the staying power 
of the latter, we might have bowls 
of peanut butter on the table or serve 
peanut butter sandwiches with the 
salad meal. Likewise meat sandwiches 
such as ham, meat loaf or bacon will 
keep a person from becoming hun- 
gery for a longer time than if just 
bread and butter or crackers are 
served. 

Another way of increasing the stay- 
ing power of a meal is by serving a 
dessert such as deep dish apple pie 
with cheese, hard sauce or ice cream; 
pineapple or apricot upside down 
cake; gingerbread with apple sauce 
or fruit cup with cookies. : 

The following main course items 
are generally liked by teen-agers: 
hamburgers, cheeseburgers, frankfur- 
ters with baked beans, frankfurters 
stuffed with cheese and wrapped in 
bacon are all top favorites. Pizzas are 
popular in many areas. These can be 
made in sheet pans instead of circles 
and when made with cheese, 1a- 
toes and ground beef are a satisfying 
meal. Link sausages served with 
whipped or scalloped potatoes and 
green beans, peas or carrots, and ap- 
ple sauce, of course will have good 
staying power. 

Chicken and turkey should not be 
saved just for Sunday when parents 
come to visit. Price-wise these foods 
cost less than many meats and are 
always a treat. Chicken pie, chicken 
and dumplings cooked in a steamer, 
or biscuit will bring joy to any group. 
Cranberry sauce or a jellied cranber- 
ry and diced celery salad will add 
color and flavor. Whipped potatoes 
and peas might be varied by serving 
candied sweet potatoes with green 
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lima beans, broccoli or asparagus. 
Chicken scalloped with noodles, rice 
or macaroni are popular combina- 
tions. Chicken or turkey loaf is well 
liked served as a hot entree or as a 
cold sandwich. For a change try bak- 
ing the mixture in a baking pan and 
cutting in into squares. Sometimes this 
is easier to serve than in a loaf. 

Fish meals are sometimes a prob- 
lem. Fried fish fillets, fish balls or 
fish sticks are liked by most teen- 
agers. Halibut, haddock, swordfish 
and lake trout baked or broiled and 
served with lemon butter are more 
acceptable than fish having stronger 
flavor. 

If fish, clam or lobster chowder or 
shrimp bisque are served as a main 
dish, even a large bowl will not stay 
by as long as a broiled, fried or bak- 
ed fish. So, it is well to serve in addi- 
tion to the chowder, hard cooked or 
deviled eggs and sliced cheese to sup- 
ply the necessary protein. 


Tuna A Favorite 


Tuna is a universal favorite on Fri- 
day or any other day of the week. 
Try serving tuna burgers, made of 
tuna and bread in patties. Shish ka- 
bobs make a meal interesting. Scal- 
lops, squares of halibut or fillets of 
flounder may be slipped onto jong 
skewers, alternating with wedges of 
tomato and whole onions. After this 
food has been brushed with either 
French dressing or a mixture of oil, 
vinegar and desired seasoning, the 
skewers may be baked in a hot oven 
or they may be cooked over an open 
fire. 

As a rule, teenagers do not like 
what they call “mixed up” dishes — 
casseroles to you and me. However 
they will eat corned beef hash, meat 
and vegetable pie, American chop 
suey (beef, tomato and macaroni,) 
chicken or pork chow mein, meat ball 
stew and spaghetti with meat sauce. 
Whenever made over dishes are serv- 
ed, an especially nice dessert or hot 
biscuit with strawberry or raspberry 
jam can be an extra bonus. 

Variety in breads and cereals is a 
good way to get teenages to eat 
well rounded meals. Oatmeal bread, 
corn bread, blueberry muffins, Sally 


By Alice Easton 
Food Consultant 
H. A. Johnson Co. 


Lunn, apple coffee cake, or orange § 
and date muffins all add interest to | 
a meal. ; 
Getting teenagers to eat foods rich q 
in vitamin A and C has always been © 


a problem. We often think of fruits, 4 


vegetables and salads as being the © 
best sources of these necessary nu- | 
trients. But serving a salad on a sepa- 
rate plate is often impossible in camp. © 
So try having large bowls of salad, 7 
such as tossed greens, sliced toma- — 
toes, fruits, chopped cabbage, grated — 
raw carrots and raisins to be passed, | 
or serving canned fruits on the main © 
plate. Peach halves with ball of cot- — 
tage cheese, a pitted prune or ball of 
cranberry sauce, pear half with rosette — 
of peanut butter, cube of red jelly, ; 
mandarin orange sections or a date, © 
apricot half with pitted prune in cen- | 


ter or banana rolled in chopped nuts 


or crushed macaroons or jellied raw © 
vegetable or fruit salads add color, © 
variety and essential vitamins. : 


Teenagers’ eating habits often need © 
correction. Girls, who are weight ~ 
conscious, are more of a problem than | 
boys. However, girls, and boys too, | 
who have skipped breakfast at home, — 
will soon find that they cannot keep ~ 
up with camp activities without food 
in the morning. Unusual fatigue is 
often the result of a poor breakfast. 


Another poor habit is eating be- 


tween meals. Granted, we cannot do ? 
away with it entirely so long as ma- & 


chines are constantly dispensing © 
candy and soft drinks. However, since | 
these items are “empty calories” the © 
machines should be locked until mid- | 
dle afternoon or evening so that teen- | 
agers will not substitute these items 7 
for regular meals. ' 


Some Need Snacks 


Since young people differ in the 
quantity of food needed, it seems ad- 


visable to have snacks available for © 


those who need extra food. Milk, ice © 
cream, fruit juices and bread ofr | 
crackers with peanut butter all have = 


real food value and can be made part #4 
of the daily menu pattern when § 4 


eaten at the proper time. Some of 4% 
these items can be dispensed from | 
machines. ; 
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11 ideas for serving 
colorful, delicious 


Sexton 
Gelatines 


Sexton gelatines have captured nature’s 
own fresh-fruit taste in a wide variety of 
palate-pleasing, eye-appealing flavors. De- 
licious for salads or desserts, they take 
only minutes to make and cost only pen- 
nies per serving. They will stand up for 
hours, remaining firm in form, clear in 
color and fresh in flavor. And because 
they are low in calories, salt free* and 
with vitamin C added, Sexton gelatines 
have particularappeal to the diet-conscious. 
*Except Black Raspberry 


\; Melba gelatine garnished with Sexton peach 
slices. 8 Citrus gelatine with lettuce and sec- 
tions of Sexton grapefruit and mandarin orange. 

Wild Cherry gelatine with Sexton mayon- 
naise and nut topping; bordered by endive and 
Sexton kumquats. D| Sexton 5-flavor gelatine 
melange, with cubes of orange, lime, black rasp- 
berry, lemon and wild cherry. E\ Apple gela- 
tine with grapes. F Buffet salad of Lemon 
gelatine molded with Sexton pineapple tidbits 
and marshmallows, white raisins and shredded 
carrots; bordered by Sexton tiny whole carrots, 
stuffed olives, cauliflower and rosebud beets. 

G Red Raspberry gelatine topped with whipped 
cream and decorettes. (H| Lime gelatine enclos- 
ing shredded cabbage, Sexton pimientos and 
green peppers; garnished with a radish rose, 
endive and pecan-capped cheese ball. || Black 
Raspberry gelatine with melon balls. (J) Orange 
gelatine bordered by water cress, avocado 
slices, cream cheese ball with grated nuts and 
Sexton Royal Anne cherries. K | Strawberry 
gelatine with marshmallow and strawberry slices 
within; decorated with whipped cream and a 
halved fresh strawberry. 


China shown is McNicol, distributed by Sexton. 


Quality Yoods 


JOHN SEXTON & CO. 




















It's magic for campers... How the best day camps do it 
results for you Written for the ACA 


‘oe wie, FOR KIPS | FUNDAMENTALS OF DAY CAMPING 


GRACE L. MITCHELL 

















Six-to-twelve-year-olds can complete 
these intriguing crafts projects quickly 
and competently—get a real sense of 
accomplishment—with a minimum of 
expense for materials. Horse chestnut 
bubble pipes, tin can lanterns and 
pickle forks are typical 30-minute 





Everything from program content to the 
minutest housekeeping chore is covered in 
this omnibus reference for day camp direc- 
tors and staffers. Grace L. Mitchell draws 
on her 19 years of successful management 
projects. Games, models, toys, things be and the collected experience of ACA lead- 
to wear, presents, holiday articles, ee, a ers. She has practical answers to all the 
things to use and pictures are repre- i «oe problems of planning, establishing and fur- 
sented among more than 100 tested nishing a day camp, the camp site, property 
projects. General instructions on hand- management, recruiting campers, publicity, 
ling children, tools and materials help administration, finance, insurance, food, 
any counselor become an able crafts transportation, health, safety, staff, training, 
__ leader. Step-by-step program and activities. Ticking off these thousand-and-one details, 
VE: $5 82’ &. instructions and_ il- the author relates them all to the. single end of a smooth-running, 
és. | lustrations insure the meaning-filled, growth-producing camp experience for the chil- 
Z10*craits| success of each un- dren. Useful appendices provide a day camp standard list, a list 
‘or ¢ t. dertaking. Complete- of publications and pamphlets to consult, and necessary sample 
kids me “4 ly illustrated, 128 forms to follow. No more complete or up-to-date manual than 
any pages, $2.95 FUNDAMENTALS OF DAY CAMPING is presently available 
Jag eee seed seemeenmnes for both private and organizationally related day camps. //lustrated. 
ie se 5x fe PRESS 256 pages, $4.50 
‘ ey: sy 
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Making the camp exponen 
really count 


THE CHARACTER 
DIMENSION 
OF CAMPING 


RICHARD S. DOTY 


1000 ideas and activities 
in this bulging “‘travois”’ 








LIVING LIKE 
INDIANS 


ALLAN A. MACFARLAN 





“Character can be af- 

fected positively in a two-week camping 
period,” affirms the author. And he shows 
you how to define the camp’s character- 
building objectives, how to teach them, how 
to measure outcomes against objectives. 
From ten years of research, Dr. Doty de- 
velops a precise description of what hap- 
pens when a camp sets out to make charac 
ter outcomes deeper. $4.75 


ASSOCIATION PRESS 2?! Broadway 


Countless hours of rewarding camp activities will grow out 
of this compendium of let’s-do-it Indian lore. Here are in- 
door and outdoor games for small boys—wilderness track- 
ing for hardened outdoorsmen—all centered on the Indian 
way of life and what it can teach. Wherever one turns in 
this big book—to games, sports, story-telling, trailcraft 
and exploring, campcraft and Indian dwellings, hunting 
and trapping, outdoor safety and conservation, water trav- 
eling and boat care, nature study and observation, even the 
ways in which Indians work, walk and worship — new 
insights pop up! An “activity finder” enables the counselor 
to find quick ideas for any age group or situation, Over 


300 illustrations, 320 pages, extra large format, $6.95 I ans SAME 
from infancy 
=} through adolescence 


ASSOCIATION PRESS 291 Broadway, New York 7 ia } by CLARENCE G. MOSER 


Your son and every man’s son.. 


eo to love him even more wisely 


$3.50 at all bookstores 
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Why Emphasize 


School Camping? 


Why are today’s educators 


| camping programs? 


HAT HAS caused many con- 
temporary educators to empha- 
size the importance of school spon- 
‘sored camping programs as part of 


® the regular school curriculum? What 


is the educational philosophy that has 
prompted the growth of this move- 


® ment? 


Some of these are outlined in this 


im article as well as the results of psy- 


im chological 


~—s oo. SS S ss an ee... lm 


experimentation showing 
‘some of the educational and emo- 


‘tional advantages inherent in school 


‘Camping situations. 

In our democratic society, educa- 
tors suggest that the school curricu- 
lum: 

“_ . instill in the learner a balance 
‘based on a respect for the individual 
‘and on each individual’s respect for 


im the right of others. 


“This curriculum must exert mean- 
ing and force by developing: a pro- 


Beram of work, play, recreation, and 
Mm rest; a personal philosophy of life to 


give direction and wholesome pur- 


™ pose to one’s way of life; a steady 


growth in self-knowledge, self-criti- 


i@ cism, self-control and self-reliance; a 
lm mastery of skills, abilities and atti- 


‘ 


Mtudes necessary for vocational and 


‘economic competence and self-sup- 
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encouraging school sponsored 
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—Milwaukee Public Schools Day Camp 


By Dr. Jonah D. Margulis 
Buffalo, N. Y., Board of Education 


port; an alertness to human values 
and responsiveness to human prob- 
lems; a high degree of good judg- 
ment in evaluating policies, a willing- 
ness to accept proposals for the gen- 
eral welfare; a degree of ability to 
think critically; a desire to analyze 
and to experiment; and a knowledge 
and appreciation of nature.” 

It is at once apparent that these 
desirable objectives can not be at- 
tained solely in the classroom. 


Broaden Experiences 


The search for curricular experi- 
ences to enable each individual to 
realize his best personal and social 
competence in our ever-changing en- 
vironment is continual. Educators 
have continually examined and re- 
vised the open-ended curriculum to 
allow inclusion of new procedures to 
meet special needs of pupils. 

It is not enough to plan only for 
those forces which affect the child 
in the classroom. Extra-curricular ac- 
tivities were added to broaden the 
vicarious experiences of pupils. For 
material which could not be brought 
into the classroom, the class would, 
if feasible, go to the source or site 


of the material. However, these com- 
munity resource programs, plus the 
material and the experiences of the 
pupil in the school room, still did not 
meet all the requirements of the sug- 
gested curriculum. 

What was needed was a medium 
to draw together those objectives that 
were unable to be met in the -class- 
room and the teacher-pupil environ- 
ment. Philosophers believed and psy- 
chologists found that children gained 
more information and retained it 
longer if the learning situation took 
place in an “activity” situation or 
environment. 

To some educators, activity pro- 
grams implied outdoor activities as 
well as activities in the classroom and 
they began to expand their programs 
to incorporate outdoor education. 


Resultant Change 


Thus we see the course of educa- 
tional theory and practice veering 
toward the course taken by those 
who educated the young of past gen- 
erations. 

Anthropologists uncovered evi- 
dence showing how primitive youth 
obtained fundamental knowledge 
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9 WAREHOUSES for 
IMMEDIATE SERVICE 


North ... South... East ...or West... where- 
ever you are there's a CLECO warehouse to serve 
you... all stocked with a complete line of excit- 
ing crafts for camp activities. 


Write for our FREE 1961 Catalog 
of Handicraft Supplies and Ideas 


CLEVELAND CRAFTS CO. 


4707 Euclid Ave. 5832 Chicago Ave. 4 E. 16th St. 
Cleveland 3, Ohio Chicago 51, Ill. New York 3, N. Y. 


CLECO CRAFTS CLECO CRAFTS 
2112 Sth Ave. S. 2800 Sunset Bivd. 
Nashville 4, Tenn. Los Angeles 26, Calif. 























CAMP DIRECTORS: 
ADD NEW CAMPERS AND NEW INTEREST TO YOUR 
ACTIVITIES THROUGH N. R. A. SHOOTING PROGRAMS 
Over 1,200 Camps Now Participating 


Boys traditionally like rifles. Girls, too, like to earn nationally recognized awards. Both 
will proudly display shooting awards earned at YOUR CAMP — on their sweaters and jackets, 
and will want to add more the following seasons. 
Your Charter fee of only $5.00 pays the annual dues of one, two or all three National Rifle 
Association shooting programs. Included in the complete package are free instruction manuals, 
range construction plans, camper handbooks, instructor placement service and THE AMERICAN 
RIFLEMAN magazine, NRA‘s monthly publication. 
AVAILABLE SHOOTING PROGRAMS 

1. .22 caliber rim-fire rifle, distance 50 feet, 50’ NRA targets. 

2. Pneumatic or CO? rifle, distance 25 feet, 25’ NRA targets. 

3. Spring-type rifle (BB guns), distance 15 feet, 15’ NRA targets. 
Complete the coupon below and receive your NRA Charter with all of the benefits to your 
camp and campers — or ask for a camp information packet. 


eps ph thn Shia oP ait nie samen ai cooe alle aa hac secant eainae laminar iamtaa adie eas tae: CAMP 
NATIONAL RIFLE ASSOCIATION 

1601 RHODE ISLAND AVENUE 

WASHINGTON 46, D. C. 

Gentlemen: 

[] We enclose check for $5.00. Please send our 1961 Summer Camp Charter and 
benefits of the complete NRA shooting programs. 

[] We want to receive the Camp Information Packet. 








Send to: 

Name Title 
Address 

City State 





Camp Name 





Camp Address 
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from their elders while accompanying 
them on hunting or trading trips or 
working with them in the fields. They 





Day campers at camps operated by 
Milwaukee Public Schools, participate 
in noontime cookout, gaining much 
through these experiences. 


learned through observation, 
tion and inculcation. 


In “An American Philosophy of 
Education,” Jac C. Knode points out 
how with the appearance of _ the 
written word, education of the young 
of the wealthy classes became more 
and more formalized. The emphasis 
was on symbolism, literature, and 
more philosophy. It was not until the 
16th century that formalized educa- 
tion lessened this emphasis on the 
study of literature and philosophy, 
and more attention was given to 
other areas. It was in this period 
that Montaigne preached that in na- 
ture, man could come to know him- 
self better. 


In the 17th century, John Locke 
believed that knowledge came prin- 
cipally from external experience, or 
environment. Not until the 18th cen- 
tury, however, did past educational 
theory begin to split up and grow off- 
shoots. The man_ responsible for 
much of this disruption was Jean 
Jacques Rousseau. In his _ writings, 
Rousseau declared that nature is the 
only real teacher, and that it is the 
responsibility of the educator to aid 
nature by arranging and augmenting 
the lessons of experience rather than 
by instructing the pupil directly. 

At the turn of the 19th century, 
another wedge was driven into tradi- 
tional education by Johan Pestalozzi 
who claimed that the pupil learns best 
when the activities, as well as the 
senses, of the child are involved in the 
learning experiences. 

Philosopher John Dewey put into 
practice some of the convictions of 
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ing Rousseau. Dewey’s book, “How We 
fie Think” enlarged upon ‘his thesis, that INSTALL THE BEST : SAVE MONEY! 
hey “one learns by doing.” Dewey’s plea a ‘ 3 
to educators to have children “learn 
by doing” still does not necessarily 
bring the pupil into the out-of-doors. 
A vocational or manual training class 
ei permits the pupil to work with ma- 
” terials and be, at the same time, ex- 
at posed to mathematics, art, architec- 
2 ture, language, literature, social stu- 
: dies, and any other subject that the 
instructor can involve. Be 
In the 1930's, Lloyd B. Sharp —— me a | 
stressed the importance of the proper 
environmental setting in the ft TENNIS COURT. 
tional framework. However, it was SURFACING | 
not until the following decade that _ 
school camping was formally accept- : OUTDOOR BASKETBALL COURTS, GOLF TEES and TRAPS, 
ed by many educational organiza- SPRINTING TRACKS, BADMINTON and HANDBALL COURTS 
by ae factors inherent in school © 75% less expensive than composition materials 
a camping programs, but perhaps lack- ¢ Unaffected by extreme changes in temperature 
ing in many school situations, have © Permonent color 
been found by social and experiment- ° Dust-free non-slip surface 
a perneioges to cpiinbch coma ysond sca con tes eae caer e GREEN 
bea fluence = retention of presented ma- KOTE show marking lines clearly Bante cae ae wetting. 
a terial and information. These factors There is more resiliency, true bounce and less strain on 
are: players and equipment. 
be aig POPREER Cee eRe Write for descriptive folder Y. 
he A more intimate relationship be- YORKMONT SLATE CO., INC., Granville, N. Y. 
ng tween the teacher (counselor) and Phone - Granville 40 
re the pupils. | 
sis The school camp setting and the | POLES IU aid eee) Mic) 133. 9 Noe ij eM eles Ve) ae) eV elas 
nd absence of the clock, allow an inter- 
he ested group to work, if necessary, S h li h ( | d 
‘a- DS cerasted for long periods of time ome ody Ves, because Some 0 y C SE ha a 
he — until their project or discussion ey 
Y; comes to its natural end. M i N UJ T - M A N BY orm: FR | 
to The use of a dynamic school camp- 
od ing program can motivate pupils 
a- more adequately in becoming inter- RESUSCITATOR 
n- ested in learning facts about other 
fields. 
ce 
n- Organize Learning 
al Nathaniel Cantor points out in 
- “The Teaching-Learning Process” 
al that if learning is to be significant and be 
T- useful and if it is to make a differ- a ge 
- ence, the learner must want to learn. by a 
9% Also, for learning to be most effec- Y 
att ‘tvs, it should be meaningful. To be | J git ueres, Boom hen purl needs). Seaplane 66 sennetingee, | neaienes 
é meaningful, learning must be organ- day, tomorrow, next month. Better as- attachment it will resuscitate 2 pa- 
: ized and presented in such a way that es Se ae nites ee se ae ae eee ae eee 
id the pupil is able to understand, an- ~ as > a of prevention, worth — pale ar ggg Aged moos a 
8 alyze and see the relationships be- Althoueh it is compact, 2415” x 834” x tures from 100% oxygen to 50%, Oxy 
n tween it and other events in his ex- 734”, the instrument combines the tisasadowsiie een ce re tere 
perience. A school camp situation | SEND COUPON FOR FULL INFORMATION > [STEPHENSON CORPORATION, Red Bank, New Jersey i 
4 with aa - or [_] Please send Minuteman Folder B-1 | 
ri sgh adbernoswaihegeamonced cecal | [_] Please send free bulletin a of Life” | 
t nature and allied sciences to the pu- | ha) ene 
© pil for a better understanding of ex- | NAME 
e isting relationships. — jo r 
At the turn of the century experi- In Canada—Wilson & Cousins, Toronto STREET | 
0 mental thought began to uncover the "That's all it weighs, with D cylinder CITY STATE e 
f possibilities for individual growth in ee a RE Tn OS SIN SS ey NE eo SO SE I 
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for the Py y's consecutive ‘year... 


more camp advertisers use 





PARENTS’ MAGAZINE than 


any other national magazine! 


Camps advertise consistently in 
PARENTS’ because their messages produce 
not only a satisfactory number 

of enrollments, but also the kind of 


enrollments they want. 


Such results reflect the confidence which 
families with children have in 

PARENTS’ MAGAZINE. To mothers and 
fathers, a camp advertisement in 
PARENTS’, the magazine they trust, has 


the effect of a personal recommendation. 


For rates and details, 








Le 





a dd 


write or phone Josephine E. Chrenko, Director, School and Camp Dept. 
PARENTS’ MAGAZINE, 52 Vanderbilt Ave., N. Y. 17 e MUrray Hill 5-4400 





HERE’S MORE BEAUTY... 





MORE VALUE 


Designed for Safety First! 





Eastern branch: Building E- 285, Route 4 
Paramus, New Jersey 
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PRODUCTS MFG. CO. 


Factory: Dept. C, 2836 S$. 16th Street 
Milwaukee 15, Wisconsin 












































the associations with other persons 
in a small group under skilled leaders. 
Group work became recognized as a 
principal therapeutic and educative 
instrument. 

Sharing, planning, discussing, work- 
ing, and evaluating are as funda- 
mental to group or camp living, as 
they are to good educational prac- 
tices in the classroom. 

Camping philosophy tends to limit 
the number of children to groups of 
not more than eight to retain a great- 
er possibility for a one-to-one rela- 
tionship and to allow for more op- 
portunities for self-expression and to 
promote group solidarity. 

A school camping situation, where 
each group of six to eight campers 
is under the supervision of a teacher, 
teacher-counselor, or specialist, has 
been found to be a better teaching 
situation than the traditional class- 
room situation. G. B. Watson has 
shown that the product of the think- 
ing of the group is better than the 
average thinking of members or of 
the best member. The larger the 
group—from six to ten—the better 
the quality of the product. 

School camping programs may be 
considered as activity programs as 
contrasted to a non-activity program. 
Experimental studies have shown that 
pupils who participated in the ac- 
tivity form of program, which is com- 
mon to school camping, surpassed 
the controlled groups in such activi 
ties as those requiring leadership, ex- 
perimentation, and self-initiated en- 
terprises, and also in tests that call 
for intellectual operations. 


Activity Groups Tested 


Results of additional experimenta- 
tion on activity groups and traditional 
groups indicate that on a comprehen- 
sive test measuring basic skills and 
application and use of knowledge, 
the activity group made 25 percent 
more improvement in finding infor- 
mation, drawing conclusions, and ap- 
plying generalizations to new areas, 
and in their fund of general informa- 
tion. 

From the point of view of the in- 
dividual in terms of personality de- 
velopment, the climate of school 
camping may be of greatest benefit 
especially for the socially apathetic 
pupil or one with no determinable ex- 
pressive interests. Perhaps for the first 
time in his life, this pupil, while in 
the school camp situation, is living 
and working in a situation where he 
feels the need for working in coop- 
eration with others and begins to un- 
derstand what consideration for the 
rights and needs of others mean. 
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We're starting next year’s 
rifle team now! 


This is the moment they’ve been waiting for— 
their first chance to fire a real rifle. And sure 
as shooting, they’ll be back next year. Once 
boys or girls taste the thrill of riflery, they 
want more. 

It’s an ideal group activity, because every 
kid, regardless of physical size or age, can com- 
pete. It solves the “wallflower”? problem—even 
non-athletic youngsters are excited by riflery. 
And supervised target shooting is one of the 
safest outdoor sports— proved by statistics. 
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CAMPING MAGAZINE 


Remington ‘‘Matchmaster’’ 
Model 513T 


22 caliber target rifle 






Remington ‘‘Scoremaster’’ 
Model 511 
box magazine repeater 


You can start a modest riflery program for 
surprisingly little outlay. A few Remington 
Model 513T ‘‘Matchmaster’’ or Model 511 
‘“‘Scoremaster”’ rifles, targets, ammunition and 
a safe backstop—and you’re all set. 

e o oa 
Remington has free literature to help you get 
started. Just clip and mail the coupon below. 


eCmuinglon 


826. u. 5. pat OFF 





**Matchmaster’’ and ‘‘Scoremaster’’ are Reg. U.S. Pat. Off. 
by Remington Arms Company, Inc., Bridgeport 2, Conn. 


Rifle Promotion Section, Dept. C 
Remington Arms Company, Inc., 
Bridgeport 2, Conn. 
Please send free literature giving full informa- 


tion about what is needed to get a riflery 
program under way. 






Name 








Address 
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HOW TO MAKE 
ATHLETIC EQUIPMENT 


Joel Carter. This highly practical guidebook 
gives complete, easy-to-follow instructions for 
building more than 350 items of equipment for 
athletic and recreation programs. Each piece of 


BOATING, SWIMMING, 
equipment has been chosen on the basis of (1) low 


BASEBALL, SOFTBALL 
WATER SPORTS 


Baseball’s Unforgettable Games. 


Joe Reichler & Ben Olan .$5.50 


How to Play 
Little League Baseball. 
Mickey McConnell 


Baseball ee and Strategy. 
Ethan Alle 


Winning Ki Rev. Ed. 
Ethan Allen 


Baseball Techniques Illustrated. 
Ethan Allen 


How to Pitch. Bob Feller ...$2.95 
Baseball. Daniel E. Jessee . .$2.95 


Softball. 3rd Ed. 
Arthur T. Noren 


Softball for Girls. 3rd Ed. 
A. Viola Mitchell 


TENNIS, ARCHERY, 
BADMINTON 


Tennis Made Easy. 
Don Budge 


Power Tennis. 
Maureen Connolly $2.95 


Tennis po iliustrated. 
Wynn Mac $2.95 
Tennis for se 
Bill & Chet Murphy 
Tennis. Helen H. Jacobs ... 


Table Tennis Hllustrated. 
Douglas Cartland 


Archery. Natalie Reichart 
& Gilman Keasey f 


The Archer's Craft. 
Adrian E. Hodgkin 


Winning Badminton. 
Kenneth R. Davidson & 
Lealand R. Gustavson ... 


Boating. Jim J. Allen $2.95 
Canoeing. Carle W. Handel. .$2.95 


Start 'Em Sailing. 2nd Ed. 
Gordon C. Aymar 


Second 1g on oe 
Gordon C. Aymar 
Gordon C. + gy Jr. ....$4.50 


Learning to Swim is a 
Jack & Marilyn Ryan ....$3.50 


Swimming. Kiphuth 


Synchronized Swimming. 
2nd Ed. Fern Yates & 
Theresa W. Anderson .... 


Someone Diving. 
Moriarty 


Skiing on Water. 3rd Ed. 
Jack Andresen 


The Skin Diver. 
Elgin Ciampi 


White-Water Sport. 
Peter D. Whitney 


FISHING, HUNTING, 


How to Make Fishing Lures. 
Viad Evanoff 

Fishing the Nymph. 
Jim Quick 


Practical Fresh Water Fishing. 
Francis E. Sell 


Angier’s Guide to the Salt 
Water Game Fishes. 
Edward C. Migdalski ....$7.50 


How to Make Fish Mounts. 
Edward C. Migdalski ....$5.50 


How to Tie Flies. 
E. C. Gregg 


Surf Fishing. 2nd Ed. 
Viad Evanoff 


cost, (2) availability of material, and (3) simplic- 
ity of construction. Book includes plans, material 
and tool lists—describes all the equipment needed 
for scores of activities. 188 ills., tables. $6.75 


THE JUNIOR BOOK OF 
CAMPING AND WOODCRAFT 


Bernard S. Mason. The complete guide to out- 
door living details all the essential skills of the 
woods from handling a jackknife to laying a fire. 
315 photos, sketches. $4.50 


WOODMANSHIP 


Bernard S. Mason. Full details on tree-felling, 
logging, and the rugged sports which are the by- 
product of these outdoor activities. 381 ills. $3.50 


The Ronald Science Library 


ASTRONOMY, PHYSICS 


200 Miles Up. 2nd Ed., Rev. Print. 
J. Gordon Vaeth 


Atoms to Galaxies. James Stokley 
Measuring Our Universe. Oliver Justin Lee $4.50 


Skyshooting. R. Newton Mayall & 
Margaret L. Mayall 


The Atom at Work. Rev. Print. Jacob Sacks $5.50 








TRACK, HOCKEY, 


SOCCER, eer BOXING, WRESTLING, 
Crfiustrated: Don canham .$2.05 71> JITSU 
Better Boxing. Eddie LaFond 


Field Techniques Illustrated. : 
an Snaieaen $2 voinianed ee 
Boxing. Edwin L. Haislet ...$2.95 


Track Techniques Illustrated. ‘ 
oa Canham $2 Wrestling Illustrated 
Raymond E. Sparks *. $3.50 


Donn Kinzle $4 Wrestling. Rev. Ed. E. C. : 
rah on sae aks Gallagher & Rex Peery ..$2.95 


M. Conger A Jiu 


ice Hockey. 2nd Ed. 
Eddie Jeremiah 


Field Hockey. 
Josephine T. Lees & 
Betty Shellenberger .... 


Soccer Illustrated. 
Frank F. DiClemente .... 


BIRDS, MAMMALS, REPTILIANS 
Natural History of Birds. Leonard W. Wing $7.00 
Ways of Mammals. Clifford B. Moore $4.00 
Boy’s Book of Snakes. Percy A. Morris .. .$4.50 


Boy’s Book of Frogs, Toads, and 
Salamanders. Percy A. Morris 


Boy’s Book of Turtles and Lizards. 
$2.95 Percy A. Morris 


Wildlife in Alaska. A. Starker ates & 
F. Fraser Darling 


a ednick P. Lowell 


GENERAL 


Major Sports Techniques 
illustrated. 
nen Allen et al . 


Sport for the Fun of i. 
Rev. Ed. Rev. Print. 
John R. Tunis 


Sports Officiating. 
Eimer D. Mitchell et al .. 


Roping. Bernard S. Mason’. . 
Fencing. Joseph Vince 


Touch Football. 
John V. Grombach 


HISTORY OF SCIENCE 


A Short History of Medicine. 
Erwin H. Ackerknecht 


The Evolution of Chemistry. Eduard Farber $6.00 


Lacross 
W. Kelso Morrill 


Riding Simplified. 

Margaret Cabell Self ....$2.95 
Jumping Simplified. 

Margaret Cabell Self ....$2.95 


MATHEMATICS 
The Nature of Number. Roy Dubisch ....$4.00 


The Anatomy of Mathematics. 
R. B. Kershner & L. R. Wilcox... 





ae Ye) 


Write to publisher for descriptive literature on 
books in Physical Education, Sports, and Recreation 


THE RONALD PRESS COMPANY e New York 10 


15 East 26th Stree? 
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How to Pep Up 


Swimming Program 


with 


Incentives, Skills 


By Gerald Schattner, Irvin Tobin and Norman Walter 


Boys’ Waterfront Director, Head Counselor and Girls Waterfront Director, Camp Ranger 


AMP SWIMMING instruction is 
often comprised almost entirely 
of swimming courses designed by the 
American Red Cross. These are the 
Beginner, Intermediate, Swimmer, 
Junior and Senior Life Saving, Ad- 
| vanced and Water Safety Aide cours- 
es. Some camps, in addition, conduct 
either a basic or advanced boating 
course and a few conduct a survival 
swimming course. However, after 
conducting this type of swimming 
program for a number of years, we 
felt a definite need to provide addi- 
tional swimming courses so that every 
camper might participate to his max- 
imum ability in the camp aquatic 
program. 

A large percentage of our camp 
population was in the 10% to 12 
years and 13% to 14 years age 
groups. 

Youngsters of today with average 
swimming ability seem to be able to 
complete the ARC Swimmers course 
_ by the age of 10% or 11. Most boys 
' who have had instruction in swim- 
| ming for a number of years find it 
| easy to complete their Junior Life 
| Saving by the age of 1312. Our Aqua- 
' Master program was introduced in 
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an effort to supplement the Red Cross 
Program and meet the needs of the 
aforementioned age groups. 

During the first experimental year 
of the program only a Senior Aqua- 
master course was put into effect. It 
was designed for the 13% to 14 
year old age group, whose swimming 
ability can be measured by the fact 
that they had already completed their 
ARC Junior Life Saving program be- 
fore they came to camp. 

The original Aquamaster course 
was received enthusiastically by the 
campers. It led to the introduction of 
a Junior Aquamaster program. The 
Junior program supplements the Red 
Cross program for the 10% to 12 
year old age group. While this course 
is very similar to the Senior Aqua- 
master program, the skill require- 
ments are on a junior level. 

The candidate for the Junior Aqua- 
master is not expected to perform 
the various life saving skills. How- 
ever, we have included some elemen- 
tary rescues. We are glad to note that 
this program encourages campers to 
take the Junior Life Saving course as 
soon as it becomes available. 

The objectives of both the Junior 


and Senior Aquamaster courses are 
to teach the advanced swimming and 
lifesaving skills (for this age) to the 
gifted swimmer and to create and 
stimulate a desire to do further aqua- 
tic work. 

With these objectives as our guide, 
and, as a result of our experience, we 
have evolved the following courses: 


Senior Aquamaster 


Swimming and Diving 
A. Swimming 
1. Sprint swimming; 40 yds. 
in 35 sec. 
2. Distance swim: % mile in 
11 min. 
3. Proper form 
a. Free style 
b. Back crawl 
c. Inverted breast stroke 
d. Orthodox breast stroke 
e. Butterfly breast stroke 
f. Side stroke 
4. Underwater swim: 20 yds. 
B. Diving—form 
1. Standing front dive 
2. Running front dive 
3. Racing dive 











EXPERTS ON 
FOOD ADVISE 


cereal rich 
in protein 
and wheat germ 














Cc 


ALL THE 


PROTEIN 


OF THE NATURAL WHEAT 





ALL THE 


WHEAT GERM 


OF THE NATURAL WHEAT 








Wheatena is the 
toasted hot cereal. 
That’s why it has that 
rich brown toasted color 
and wonderful toasted 
flavor. Buy Wheatena today. 





. . . WRITE THE WHEATENA CORPORATION 


Dept. “C” 
WHEATENAVILLE, 


RAHWAY, NEW JERSEY 


FAVORITE WAY 
TO START | 

THE DAY... 

FOR 4 
GENERATIONS 
OF GROWING 
BOYS AND GIRLS! 


SEND FOR 
A GENEROUS 
TRIAL 

SAMPLE _ 
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INDIAN CRAFT 


Send for 48 Page Illustrated Catalog 


Supplies 
for all 
Indian 
Craft 
Work 


GREY OWL INDIAN CRAFT CO. 


150-02 BEAVER RD., Dept. C-61 
JAMAICA 35, N. Y. 


JA 6-3660 
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CAMPERS NEED 


America’s favorite 
lip balm 







For special 


prices to camps 
write 
Chap Stick Co., Lynchburg. Va. 
i RRB mma SSOTET: SBE) 


























Il. 


ITT. 


Lifesaving 


A. Approaches 


holds — breaks 
B. Boat rescues 

1. Rowboat 

2. Canoes 

3. Surfboard 
C. Survival swim iechniques 
Small craft 


A. Techniques in handling small 


craft 
1. Canoes 


i 


ee) 


a. Strokes 
1. “J” stroke 
2. Bow stroke 
. Sweep stroke 
. Reverse sweep 
. Bow rudder 
. Cross bow rudder 
. Draw stroke 
. Pushaway stroke 
9. Diagonal draw stroke 
10. Sculling 
b. Canoe over canoe rescue 
c. Canoe over canoe double 
swamping 


ONAN LR Wi 


. Rowboats 


a. Tandem rowing 
b. Tandem rowing 
coxswain 


with 


. Surfboards 


a. Launching 
b. Turning 
c. Racing, double arm- 
over arm 
d. Rescues 
1. Canoe over surfboard 
2. Pohl-Slader 
3. Costello 
4.Santa Monica 
Guard 
5. Blake 
e. Single and double blade 
paddling 


Life 


B. Small craft speed attainment 


% 


3. 


Canoe approx. %4 mile in 
5 min. 

Row approx. 
4 min. 
Surfboard approx. 4 mile 
in 6 min. 


14 mile in 


IV. Water Sports 

A. Water polo 

B. Water basketball 

Ability to teach swimming skill 


V. 


I, 


Junior Aquamaster 


Swimming and Diving 
A, Swimming 


y & 


a 


4. 


Sprint swimming: 40 yds. 
in 50 sec. 

Distance swim: %4 mile in 
13 minutes 

Proper form 

a. Free style 

b. Orthodox breast stroke 
c. Side stroke 

Underwater swim: 10 yds. 
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B. Diving—form er 
> 1. Standing front dive 
2. Running front dive 


3. Racing dive You r cam pers es A 


lI. Lifesaving 6 mo PPT 
A. Elementary rescues 


, B. Elementary survival swim. come back to camp... 





ming 
small 
II. Small Craft 
A. Techniques in handling small due to your good management, happy 
crafts campers and satisfied parents .. . 
|. Canoes 
a. Strokes S \\ 


1. “J” stroke n 
2. Draw strok Y aD 3 

3. ~tehth itis ou r eo come 
4. Bow stroke 
5 


Sweep stroke 
soe aon stroke back to Ca mM Dp 


6 
oke 2. Rowboats 4 : 

a. Tandem rowing 3 under Educators NEW Premium Refund 
cue a ee Qualification Formula — a money-saving 
ms: 3. Surfboards New Idea! 

| a. Launching 

b. Racking : Learn more about Premium Refunds and 

vith c. Handling and turning these other benefits of 


B. Small craft speed attainment 
1. “J” stroke approx. % mile 
in 642 min. 
2. Rowboating approx. % 
| mile in 7 min. 
3. Surfboarding approx. 4 
mile in 7% min. 





CAMPERS MEDICAL 
EXPENSE PLANS 








ard IV. Water sports 
A. Water polo Flexible day and resident plans 
ife en ae = Staff members may be included 


Upon the successful completion of Travel coverage #® Lowcost 


) the course, an Aquamaster award is 








ide presented to each candidate at a camp = Emergency dental care # Tuition refund 
awards night. 

nt The results of these courses have Write: £. A. Kenney, Exec. Dir. 

in been increased interest in waterfront sit, § Special Risks Dept. 
activity, improvement in perform- 14S. babar ro en Pa. 

in ance by all campers because of their 
desire to participate in this program, . 

ile and a continuity of instruction pre- 
venting the exclusion of the gifted Educators MUTUAL LIFE INSURANCE CO. 
swimmer from the swimming instruc- LANCASTER, PA. 





tion phases of the aquatic program. 
Further results are a sense of pride 
in being part of a different type of 
) program, a feeling of achievement 
for those who have successfully com- 





pleted the course, and the develop- 
lat ot 6 sents af Sembee BEFORE MAKING YOUR BIG DECISIONS 
A great deal of revision, based on IN PURCHASING 
s. Our experience, was done on the DON’T SHOP 
Aquamaster program after the initial Acquaint yourself with the CCBS*—a non-profit organ- 


in experimental period. More revisions 
will be made as we continue to learn 
from our experiences. 

It is important that we again em- 
phasize, at this time, that the Aqua- 
master course is used only to supple- 
ment the Red Cross programs for the 
Special age groups discussed. BUY CO-OP 
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ization dedicated to the best purchasing for- Children’s 
summer camps. Established 1953. If you are interested in 
saving time, money and effort, membership is open to you. 
CAMP COOPERATIVE BUYING SERVICE, INC.* 

201 West’ 72nd St., N. Y..23, N. Y, SUsquehanna 7-0008 
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by Dr. W. J. Siemens 





—Photos above by Leonard Kamsler 


HE CAMP CATALOG is a 

booklet showing what one par- 
ticular camp has to offer. Its main 
purpose is to educate the uninitiated. 
These books are also sent to old 
campers. It is the job of the camp 
photographer to give the director the 
kind of pictures that will do the job 
of showing the camp to its best ad- 
vantage. Here, we come to the big 
questions: What type of pictures do 
the best job? What should the pic- 
tures show? 

One of the basic elements of most 
of the pictures should be fun. This 
is usually closely akin to action and 
adventure. The camper should be 
able to identify himself with the sub- 
jects in the picture and enjoy doing 
SO. 

Many of the photographs in the 
book should show instruction. Camp- 
ing is more than just having a good 
time. A good camp is one with a 
purpose. A good photograph should 
show the fun in learning to do some- 
thing new. 

All parents are interested in the 
mature leadership that all good camps 
offer to their campers. This should 
be reflected in many pictures. One 
of the major concerns of parents is 
safety. The photographer must always 
remember this and never even con- 
sider a picture that might appear un- 
a 
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How to use pictures 


in camp promotion 


Today, most of our modern camps 
have a large investment in various 
types of equipment. This should be 
shown in pictures, especially in cases 
where this equipment is unusual: or 
depicts some special feature of the 
camp. 

As for what equipment does the 
job best, I have found the 2% x 2% 
twin-lens reflex most satisfactory. It 
is both quite portable and fast oper- 
ating. For a second camera, a 35mm 
with interchangable lenses is very 
handy and enables one to get some 
shots that would be impossible with 
the standard lens. I also use a small, 
lightweight strobe (50 watt-second) 
for fill-in and the occasional inside 
shot that is needed. 

One of the best promotional de- 
vices ever used for camps is the camp 
movie. The film is taken into the 
communities from which the camp- 
ers come and is shown at pre-arrang- 
ed get-togethers. Almost all the old 
campers come to see themselves and 
their friends in the film. For this rea- 
son it is important to have a new 
film every year — or at least much 
new footage every year. Today, most 
of the films are done in color. 

Some camps even add sound. The 
value of sound goes far beyond the 
obvious. Many things can be said by 
an announcer on a sound track that 
would seem to be rather “braggy” if 
said in person by one connected with 
the camp or put into titles with the 
silent film. In addition, the sound re- 
print allows the camp to save the 
original footable and keep certain 
choice shots in good condition for 
further use in later films. Cost can 
be reduced when producing a sound 
film by using the magnetic tape me- 
thod, introduced some years ago by 
Bell and Howell. Here the recording 
can be done locally, possibly at a 
radio station, with the help of local 
announcers and musicians. One draw- 
back of this type of recording is the 
necessity of a special projector to 
show the film. This makes “loaning 
out” the film to remote districts some 
trouble and cuts out the possibility 
of using the film on television. Agency 
camps might find a film of this type 
helpful in raising funds. 





The coverage of the film should be 
somewhat similar to that of the cata- 
log. It should briefly touch on all of 
the camp’s activities, emphasizing the 
specialities that the camp offers. In 
order not to be boring, single scenes 
should not run too long and differ- 
ent views and angles should be used. 
One cannot put enough emphasis on 
the editing of the film. The editor 
must resist the ever-present tempta- 
tion of making the over-all length of 
the film too long. Thirty minutes is 
a good length. Unlike the catalog, an 
occasional touch of humor helps to 
relax the audience and lets them en- 
joy the film. 

I have found the small, easily- 
portable, magazine-load movie cam- 
era most useful in doing camp films. 
So often one finds himself changing 
film in unusual and unhandy spots. 
Contrary to most rules, I seldom use 
a tripod but pay special attention to 
holding the camera steady. On the 
other hand, a_ well-used exposure 
meter is vital. For inside work two 
or three well-placed photofloods will 
usually do the job. Occasionally, blue 
photofloods are needed in semi-open 
buildings. 

Some camps use slides to show 
instead of movies. Here again editing 
is most vital to make the showing 
interesting and entertaining. It is im- 
portant to remember that a bad or 
boring showing can do more harm 
than good. 

There is also a good deal of photo- 
graphic work that can be done dur- 
ing the camping season. Group 
photos are usually taken and _ prints 
sold. These are usually posed by the 
cabin group. Town groups can be 
photographed and prints sent to 
hometown newspapers. It has been 
my experience that they will more 
than likely be run. If the camp has 
some unusual feature, perhaps a mag- 
azine picture story can be done and 
used nationally. Often manufacturers 
are happy to get photographs of their 
product in use by children to be used 
in advertising. (In all cases where 
campers are shown in photographs 
used for promotion, be sure to ob- 
tain proper releases from parents.— 
Ed.) 
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Quite regularly parents write the 
camp, concerned about their children. 
A photograph of a smiling, sun-tan- 
ned face will do more good than 10 
reassuring letters from his counselor. 
A Polaroid camera is very useful for 
this and similar work. 

The job of the camp photographer 
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is not an easy one. He must like chil- 
dren and enjoy working with them. 
He should join in the camp program 
and be known and liked by the camp- 
ers. Thus, there will be shown in his 
pictures the fun and happiness that 
is so essential in the product of his 
labors. 


How to get pictures that 


tell your camp’s story 


OES CAMP photography differ 
from most other photography? 
Seems to me the answer would be 
“YES and NO.” So far as the basic 
principles of handling a camera are 
concerned, general camera know- 
how about what makes them click 
and why, the answer would be “no,” 
it does not differ so much from other 
photography. 

From my observations and experi- 
ences over a number of years in tak- 
ing camp pictures, I would say that 
it is not enough to know all about 
camera techniques, angles, lightings, 
etc. The all important factor is tak- 
ing pictures that show usual, normal 
camp activities. 

There are exceptions, of course, 
such as a group picture, but the aver- 
age prospective camper is not espe- 
cially interested in seeing camp litera- 
ture with the majority of the pictures 
groups “mugging” the camera. It 
boils down to the fact that a camp 
photographer should have a fair 
knowledge, or better, of the campers’ 
activities. 

Many folk, when they see a collec- 
tion of pictures—black and white or 
colored projections—ask, or wonder, 
what kind of camera was used. There 
will be differences of opinion as to 
the size and type of film that should 
be used. I could never get interested 
in the newer super-speed film. The 
finished product seems to lack some- 
thing. A 35mm is, in my judgment, 
a smaller negative than one should 
rely on for black and white. It’s an 
established fact that a larger negative, 
other things being equal, will make 
a better enlargement; not that some 
top rate enlargements haven’t been 
made from 35mm’s. It requires bet- 
ter dark room work than most ama- 
teurs are capable of. 

I use a 2% x 3% Kodak Medalist 
with an f 3.5 lens. Though out of 
production for some years now, the 
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Medalist is recognized as having one 
of the best lenses ever produced in 
the U. S. A 4 x 5 would of course 
be ideal but when shooting over 100 
pictures in a week or 10 days, as I 
do each July or August, one would 
consider cost as well as liking less 
bulk and weight. 

Several of the 2% x 2% reflex 
cameras would be excellent cameras 
for camp photography purposes. 

I take in about half as many flash 
bulbs as I plan to take pictures. They 
are needed in so many instances in 
broad daylight to brighten up sha- 
dowed areas. I carry a 16 foot ex- 
tension cord and often hide my flash 
that distance ahead and_ perhaps 
slightly off to one side from my 
camera, when some principal subject 
or subjects are some distance away 
and lighting only fair. It helps a lot. 
The 5 and/or 25 bulbs are used ex- 
cept for night shots in the large 
dining room, when the 22’s are used. 
I get atop a dining room table at one 
end of the room, which is about 65 
feet long, and get good detail at the 
far end of the room holding my flash 
high above my head (camera on a 
tripod) and pointing the flash at about 
the junction of the far and center 
third of the room. The “spill over” 
or “fall out” will fill in adequate 
light for the area nearer the camera 
and I have found that the closer sub- 
jects will not be “burned out” (over 
exposed). Of course, I do not use my 
5-6 inch reflector for these long shots 
with the 22’s. I rigged up one from 
an old therapeutic lamp that is at 
least a foot in diameter. They can be 
bought. 

Dining room shots bring to mind 
one hazard of taking pictures during 
meal time. With 160 campers, boys 
and girls, and the staff of about 45 
all in there at one time it is not pos- 
sible for the photographer, even with 
the help of the counselors, to check 
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VICTORIA PRINTED PRODUCTS Inc 


512 Lucas Ave., St. Louis 1, Mo. 
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MARK-ALL 


COMPLETE 
PERSONAL IDENTIFICATION KIT 


Packaged in Attractive, Compact 
Plastic Case 


Imprints name directly on article or on 
Iron-On Tape 


Contains: 
Stamp, Type, Ink, 


Ink Pad, Inking Brush, EACH 
10 Ft. Easy-to-Apply POST 
Iron-On Tape PAID 


Attention, Camp Directors! 


Write for free sample and information 
on how you can build good will for 
your organization, solve the problem of 
identification for yourself and your cus- 
tomers, and make a substantial profit 
without handling or cost. 





WRITE TODAY TO 
Plastics Research and 
Development Corporation 


Dept. P 3601 Jenny Lind Ave. 
FORT SMITH, ARKANSAS 
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ATTENTION 
CAMP DIRECTORS 


Do you serve fruit drinks at your camp? 


If so, we can offer you Bases containing 
a generous amount of fruit juices (which 
make non-carbonated drinks). Your total 


cost is only 5¢ a quart. 


A FULL LINE OF DELICIOUS, REFRESHING FLAVORS 


Orange / Pineapple-Orange 
Lemon-Lime/Concord Grape/ Fruit Punch 





EZE-ORANGE 
COMPANY, iN Cc. 


FRANKLIN & ERIE STS., CHICAGO 10, ILLINOIS 


Write us for 
samples 
and full 

information 




















Old Town boats and canoes are quality- 
built to give you all-round performance— 
and long life. You can depend on Old Town. 

The Old Town Lapstrake “‘19’’ pictured 
above is a big, roomy boat that can fill 
many spots in your camp program. Use 
her for cruising, fishing, waterskiing; trans- 
porting campers or hauling supplies. Made 
of cedar lapstrake planking, she’s strong, 
sturdy and easy to maintain. Old Town lap- 
strakes come in five sizes from 14 to 22 ft. 

Send for FREE catalog describing Old 


me 


eo ee Nystatin 
RA 


Town lapstrakes, sailboats, canoes, din- New thrills for campers with sturdy sails set above your Old 
‘ Town canoes! Sailing rigs install in a jiffy, store away in craft 


ghies, skiffs and boating accessories. between uses, fit any canoe. Lateen sails come in white, colors. 








Old Town Canoe Co., 882 Fourth St., Old Town, Maine 
PLEASE SEND ME FREE CATALOG 
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and double check each “mug” to 


make sure that one or more are not 
looking right at the camera. In one 
instance I felt I had done O.K. — 
everything seemed just right until the 
film was developed and a print made 
—and big as you please, a young 
teen-ager was standing right in the 
center of the room staring square 
into the lens. One could almost hear 
him say, “I’m Tony Brown. Who are 
you?” Aside from that it was a per- 
fect shot. It was thrown out. 

One youngster out of 200 had 
fouled it up. This can usually be 
avoided by watching for a moment 
when there is some attraction aside 
from the photographer. With a small 
group even this presents a problem 
at times. You can tell and tell them 
“Don’t look at the camera” but they 
will. You know kids. 

For that, and other reasons, I use 
a sturdy tripod most of the time. 
One can’t see and catch moods as 
well through a finder, nor is it as 
easy to see if there are “camera 
muggers.” 


Opportunities for Pictures 


One does some “shooting” by pre- 
vious arrangements with counselors. 
Sometimes at breakfast or lunch a 
counselor will make it known. that 
at a certain time they will be doing 
so and so in their section, at the 
stables or on the beach and _ there 
might be good opportunity for a pic- 
ture. Much of it is done just snoop- 
ing about camp, looking and waiting 
for a picture. I check the daily 
schedule the night before to familiar- 
ize myself with what the activities 
will be for the next day. This often 
helps. 

One needs more than a camera 
and tripod. Hip boots are occasion- 
ally useful. I have, on short notice, 
gone in bare footed and legged to 
get in the right position for a beach 
shot. It necessitates going out with a 
unit on their overnight with saddle 
horses and to camp with them and 
sleep on the ground or in some old 
deserted barn on the hay. One must 
go where the youngsters go in order 
to get a true overall pictorial cover- 
age of the entire camp program. 


—Leonard Kamsler is a professional 
photographer who has specialized 
in camp work. Dr. W. J. Siemens, 
a physician, began taking pictures 
at the Henderson Camps in Wash- 
ington when his son was a camper. 


He is now taking pictures of his | 


granddaughter at the Henderson 


Camps. 
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ACA NEWS OF THE MONTH 
ACA President Rogers Makes 
Final Report to Membership 


By Fred V. Rogers 
ACA President 


The past two years, during which 
I have been privileged to serve as 
your president, have been among the 
most pleasant and interesting in my 
life. The fellowship and _ hospitality 
experienced as I visited with ACA 
people in every Region and most 
Sections has been wonderful. The op- 
portunity to broaden horizons, share 
concerns and act as emissary for 
camping and ACA has been extreme- 
ly worthwhile. 

Selfishly, I feel somewhat reluct- 
ant to pass on the gavel and respon- 
sibility, which I have enjoyed so com- 
pletely; but, recognizing the progress 
that occurs through change of offi- 
cers who bring new ideas, new em- 
phasis, new drive and enthusiasm, I 
anticipate, as do you, the coming 
biennium with its promise of accel- 
erated progress for camping and 
ACA. 

It is particularly gratifying to know 
the reins are in such capable hands. 
In Stan Michaels and his fine execu- 
tive committee, we have experienced, 
dynamic leadership that means bet- 
ter things for ACA. His board ap- 
pointments, now consummated, are 
outstanding and reflect the judgment 
and acquaintances which Stan has ac- 
quired during his many years of 
service on the ACA board and com- 
mittees. 

There is a certain pride in the 
progress and accomplishments of the 
past two years. Many milestones have 
been successfully passed, and the As- 
sociation has grown in stature and 
membership service. For this, we rec- 
ognize the dedicated effort of our 
staff in Martinsville, the Executive 
Committee, the Board of Directors, 
the Committee Chairmen and _ the 
host of people who served on their 
committees, and the Section officers. 
These are the people who work tire- 
lessly and conscientiously to carry 
out the program of ACA, and we 
express our appreciation to them all! 

The past is gone—but the future 
is ever with us! In behalf of the en- 
tire ACA membership, we extend 
congratulations and best wishes to 
Stan and his able body of colleagues 
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who can anticipate two wonderful 
years ahead! We confidently pass on 
the torch of camping to them. 

The seven Regional Conventions 
are at hand. The programs represent 
many months of work by host sec- 
tions. The Executive Committee has 
recently reviewed program content 
and confidently commend them as 
worthy of your attendance and sac- 
rifice of time. One of the greatest 
values in your ACA membership is 
the opportunity to meet with other 
camp people and grow in knowledge 
and purpose through the sharing of 
experiences. Don’t miss the conven- 
tion nearest you. Add your presence 
and participation to the success of 
the meeting. Attendance at Section 
meetings and participation on com- 
mittees is also an obligation of mem- 
bership. You profit most when you 
serve! 

Your Executive Committee spent 
several days recently discussing the 
affairs of ACA and camping. A re- 
view of the compilation of the re- 
cordings of the fall Workshop on 
“The Unique Contribution of Camp- 
ing in the Next Decade” indicated 
this theme should be a program em- 
phasis at Section meetings, and from 
there permeate into the camping 
philosophy of our membership. Camp- 
ing has an important role in these 
troubled days, and pinpointing the 
unique ways in a clear and under- 
standable way is a most helpful doc- 
ument for camping leaders to use in 
interpreting camping values to the 
general public. After a period of 
time for Section review and Regional 
Workshops, the manuscript will be 
produced for use of membership. The 
pressures of extended school terms, 
legislation, boats and travel, organ- 
ized recreation programs and the like, 
are making inroads on camp attend- 
ance. Each individual in camping 
needs to know the values, purposes 
and aims of camping and then serve 
as an emissary. This is not the job 
of a committee but rather that of a 
concerted effort of everyone in the 
field! 

The screening of candidates for 
the added Assistant Director position 
in ACA is completed, and the Ex- 
ecutive Director will soon announce 


the appointee. It is a compliment to 
the association that so many quali- 
fied people are attracted to a per- 
manent position on our staff. The ad- 
dition of this person will provide 
better and expanded service to our 
membership. 

It is our hope that each member 
of ACA will assume the role of a 
committee chairman on membership.. 
Whatever limitations are involved in: 
the ACA program can be attributed! 
to the proportionately small member- 
ship. A majority of camps and camp- 
ing people in our membership must 
be an ever present priority and goal. 

Travel camp standards are in the 
final stage of review and will be pre- 
sented to the Board in February for 
final adoption. Sections should be 
prepared to implement these stand- 
ards for the 1961 season. 

The ACA Board will be represent- 
ed at all Regional Conventions by: 
an officer and the ACA Executive: 
staff. They will be reporting to you 
on the affairs of ACA. Don’t miss 
this informative part of your Con- 
vention, and be sure to meet these 
people personally. 


Boy Scouts of America 
Enter Second 50 Years 


The 5lst anniversary of the Boy 
Scouts of America, being celebrated 


this month, has as_ its theme, 
“Strengthen America . . . Character 
Counts.” Observation will include 


achievement awards for both individ- 
ual boys and units, a Report to the 
Nation in Washington by 12 Eagle 
Scouts, Boy Scout Sunday, and spe- 
cial unit meetings. 


1962 ACA Convention 
Topics Requested 


The Program Committee for the 
1962 ACA Convention, to be held in 
New York March 6-10, wants ideas. 
for topics to be presented in small 
sessions. Your suggestions, with pro- 
posed speakers and discussion leaders, 
should be sent to New York Section, 
ACA, 342 Madison Ave., New York. 


National Workshop 
Report Now Available 


The proceedings of the National 
Workshop held last fall at Bradford 
Woods have been compiled into a 
booklet edited by Kenneth B. Webb. 
Taking as its theme “The Unique 
Contributions of Camping in the Six- 
ties,’ the work group implemented 
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the keynote address by T. R. Alexan- 
der by discussions of three areas: 
Discovering and developing the camp- 
er’s potential; Developing attitudes to- 
ward leisure and work; Broadening 
the camper’s horizons. 

Copies of this report have been cir- 
culated for use in program planning 
of the Regional Conventions. 


Liability Coverage 
Survey Underway 


Through the Cracker Barrel, ACA 
private-camp newsletter, a survey is 
being conducted on the important 
subject of liability insurance coverage 
in camps. The results from question- 
naires filled in and returned to ACA 
headquarters will be in the February 
issue of The Cracker Barrel. 


High Objectives 
Of PR Program 


By Emil Nathan, Jr., Chairman 
Committee on Communications 
ACA Public Relations Committee 


ACA’s national Public Relations 
Committee helps to educate opinion- 
making groups of educators, doctors, 
legislators, parents and the general 
public about the work of ACA. Such 
important values as standards and 
the use of the ACA seal are inter- 
preted. In addition, the national com- 
mittee works with Section public re- 
lations committees to help further 
their responsibilities. Each Section’s 
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PR committee works toward these 
objectives: to assemble, edit and pub- 
licize facts on camping; to interpret 
camping to ACA members and the 
public; to enlist the understanding 
and cooperation of all people in the 
development of “better camping for 
all;’ to implement the ACA public 
relations program as developed by 
the national committee and the ACA 
board. 

These are lofty and sometimes dif- 
ficult objectives. Each Section needs 
your help. Only with full-time con- 
sciousness of and effort toward good 
public relations for camping can the 
program succeed. 


New of Sections 
Region Il 

A sound-and-color film, “Careers 
in Recreation,” produced by the Ath- 
letic Institute, was purchased by the 
West Virginia Section and the West 
Virginia Recreation Society and plac- 
ed in the Audio-Visual Library at 
West Virginia University. Available 
for loan to schools and youth-serving 
organizations, the film helps educate 
high school and college youth on the 
vocational possibilities of recreation 
and camping. 


Region Ill 

Joseph Gembis, Michigan Section’s 
new president, in taking over his du- 
ties told the membership that pro- 
gram planning will emphasize camp- 
crafter certification, trip planning, 
and the rivival of nature counselors’ 


training program. District meetings 
throughout the state will be encourag. 
ed to give wider spread to member. 
ship. 


Region V 

Chicago Section’s January meeting 
was on Family Camping. The speak- 
er was Nelson Wieters who teaches 
camping courses at George Williams 
College, anc he approached the topic 
from two aspects: he individual fami- 
ly who goes camping, and the way in 
which an organized camp can use its 
facilities for families. 


Wisconsin Section also emphasized 
Family Camping at its regular meet- 
ing last month and had as speaker 
Mr. Robert Ridley of the Milwaukee 
Recreation Department. 


Region VI 

Texas Section has elected Kitty W. 
Magee, director of Heart o’ the Hills 
Camp, president of the Section. Other 
officers chosen are: Tom Voss, ex- 


ecutive vice-president; Kay Horst- 
mann, membership _ vice-president; 
Dee Dillon, secretary; Dr. Evelyn 


Dillon, treasurer, and Carol Knolk, 
nominating chairman. 


Region VII 

Marian (Mrs. Max) Caldwell, 
known to many ACAer’s as chairman 
of the Kindred Group Meetings held 
by private camp people at the San 
Francisco Convention, was recently 
elected president of the California 
Association of Private Camps. 





Soja 





Headquarters: New York Section ACA Office 


342 Madison Ave., New York 17, N. Y. 
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RESERVE THE DATES 


The New York Section of the American Camping Associa- 
tion, as host to this important Convention, invites you to 
attend. Participants will be from all areas of camping edu- 
cation — camp directors, educators, leaders in recreation, 


and those who work in related fields. 


The Convention promises to be one of the most challenging 
— the most rewarding — we have ever held. The program 


will highlight vital issues in camping. 


Professional camp people exert an influence in the educa- 
tional and recreational life of their communities out of all 
proportion to their numbers. Join with us to make this a 


rewarding and stimulating Convention. 


MARCH 6-10 1962 
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SPECIAL GROUP ACTIVITIES 
ACCIDENT and ILLNESS COVERAGE 


Choose From Two Plans 


For the PAST DECADE we have SPECIALIZED AND SERVED the 4-H clubs and F.F.A. 


throughout the country in covering their camps and other group activities. 


We are proud NOW ..... to ANNOUNCE two fine plans of medical expense protection 


available to all types of organizational and private camps. 
Our "MASTER FIVE” (the original nickel a day famous for its low cost protection.} 
Our "MASTER SEVEN" (offering top benefits for only seven cents per day.) 


Write us for 
Before you BUY be sure to see our plans FULL DETAILS. 


AMERICAN INCOME Lire [INSURANCE COMPANY 


1927 NORTH MERIDIAN S1. INDIANAPOLIS, INDIANA Member 
A.C.A. 


Special 


Risks Division 
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EQUIPMENT ° SERVICES ° 


Champion Knitwear will send you 
their catalog showing complete line 
of camp wear and information on 
how to receive a free T-Shirt im- 
printed with your camp design. Cir- 
cle 401 on coupon. 


The Pumplite Air Mattress devel- 
oped by Hodgman Rubber Co. is 
constructed with a built in pump 
which inflates the mattress by means 
of an up and down foot action. Send 
for catalog containing full line of 
rubber products. Circle 402 on cou- 
pon. 


Write the National Rifle Associa- 
tion for their information packet on 
the three NRA _ shooting programs 
designed for boys and girls camps. 
Circle 403 on coupon. 


American Income Life Insurance 
Co. is now making available to or- 
ganizational and private camp direc- 
tors the same insurance coverage used 
for the past 10 years by Extension 
Services and FFA organizations to 
cover their camp activities. For infor- 
mation, circle 404 on coupon. 


In addition to a complete line of 
conventional design tents, Webb 
Manufacturing Co. has designed an 
Indian Tipi copied from a real Sioux 
pattern. It is made in four sizes 
ranging from 12 to 20 feet. Write for 
free folder; circle 405 on coupon. 


The new AerVoid sterilizer is re- 
ported to sanitize all sizes of garbage 
cans in 30 seconds by using hot water, 
cold water, and steam in any com- 
bination or sequence. Write for de- 


scriptive material. Circle 406 on 
coupon. 
Gumpert’s Trip-Lites, trail food 


packets, come ready for use in squad 
packs or smaller case unit packings 
for a few or a crowd. Send for de- 
scriptive brochures. Circle 407 on 
coupon. 


Circle numbers for more information 


on products mentioned above 


READERSA 
SERVICE 403 408 
COUPONN = ~ 


405 410 


b 


02 407 
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SUPPLIES 


Educators Mutual Life Insurance 
Co. will send you information about 
their campers medical expense plans 
and the new premium refund qualifi- 
cation formula. Find out how you 
can protect your camp; circle 408 on 
coupon. 


Cleveland Crafts Co. now has five 
warehouses to provide quick service 
wherever you are. Write for their 
free 1961 catalog describing complete 

















line of crafts for camp activities. 
Circle 409 on coupon. 


For your recreation program Films 
Incorporated can supply you with 
feature films and_ short subjects. 
Their library contains more than 2,- 
000 16mm films. CinemaScope pic- 
tures are available through special 
lens and screen plans. For catalog, 
circle 410 on coupon. 


To add riflery to your sports ac- 
tivities send for Remington Arms 
Company’s free literature prepared 
specifically for starting a riflery pro- 
gram in your camp. Circle 411 on 
coupon. 


End camper clothes and equipment 
mix-ups by using Mark-All. Mark- 
All comes in a plastic case contain- 
ing all the necessary material to im- 
print name directly on article or on 
iron-on tape included in kit. Send 
for free sample and_ information. 
Circle 412 on coupon. 


41} 416 PN iciseucacicoenchipenenetes 
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Ray Chemical Co. will send you 
literature describing Fungifoil, a new 
athlete’s foot remedy. Fungifoil has 
been tested in the skin clinic of a 
large Boston hospital and found to 
be 90% effective. It has the advan- 
tage of being non-soluble in water 
yet easily removed with any light 
petroleum solvent. It does not sting 
or burn when applied. Circle 413 on 
coupon. 


Old Town Canoe Company’s new 
illustrated catalog contains descrip- 
tions and information on their com- 
plete line of Old Town _ lapstrakes, 
sailboats, canoes, dinghies, skiffs and 
boating accessories. Write for your 
free copy; circle 414 on coupon. 


Indian Fire Pumps manufactured 
by D. B. Smith Co. use only water 
for fuel and are easily portable since 
they can be strapped to the back. The 
solid brass pump with which they 
are equipped is cited as throwing a 
stream of water 40 feet. Protect your 
camp; send for literature. Circle 415 
on coupon. 


The Stephenson Corporation will 
send you free descriptive material or 
arrange for a demonstration of the 
Minuteman Resuscitator. The Min- 
uteman, a compact 28 pounds, com- 
bines the functions of resuscitator, in- 
halator and aspirator. Circle 416 on 
coupon. 


Supplies for all Indian Craft proj- 
ects can be obtained from Grey Owl 
Indian Craft Co. Write for their 48 
page illustrated catalog. Circle 417 
on coupon. 


Write for information on how you 
can use Wallace & Tiernan, Inc. 
chlorination equipment to _ purify 
drinking water, treat sewage waste 
and keep your lake safe from pollu- 
tion. Circle 418 on coupon. 


Redkote or Greenkote, surfacing 
materials available from Yorkmont 
Slate Co., for tennis courts, outdoor 
basketball courts, golf tees and traps, 
sprinting tracks, badminton and 
handball courts are said to provide 
a dust-free, resilient, non-slip surface. 
Write for folder describing additional 
benefits. Circle 419 on coupon. 


Print name and address clearly, 
clip coupon and mail 
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CLASSIFIED SERVICE DEPARTMENT 





Help Wanted 


Help Wanted 





CAMP GLENMERE FOR GIRLS. Monterey, 
Mass., Tanglewood area has openings on 
staff for waterfront instructors (ARC), 
canoeing, sailing, head athletics, tennis, 
golf, fencing, arts & crafts, dramatics, 
tripping, pioneering and nature. Appli- 
cants 20 years or older with previous camp- 
ing experience. Write Mrs. Sonny Winter, 
215 West 92nd St., New York 25, N. Y. * 

abc 


COUNSELORS. Sailing, tennis, athletics, 
pioneering. Small coed camp. Boothbay, 
Maine. Lester Rhoads, 251-18 6lst- Ave., 
Little Neck 62, N. Y. labc 


EXPERIENCED GROUP LEADERS 


and specialists for waterfront, athletics, 
pioneering, photography, journalism, 
crafts, dramatics, tennis, music, nature. 
Progressive coed camp. Gulliver, 151-15 
85th Drive, Jameica 32, N. Y. klabcde 


COOK AND BAKER for girls’ camp, south- 
ern Mass. Excellent salaries and living 
a Season 912 weeks. Write Box 
133. ab 


ESTABLISHED Maine boys’ camp with 
top facilities seeks counselors with profes- 
sional interest in children. Archery, ath- 
letics, campcraft, canoeing (boating), 
drama, golf, nature, photography, sailing, 
swimming, tennis, trips, water skiing. 
General, nurse, physician, secretary. 
Couples considered. Write Director, 21 
Ria Drive, White Plains, N. Y. b 


CAMP DIRECTOR—Girl Scout Camp in 
York County. Experience preferred. Write: 
Girl Scouts of York Area, Inc., 309 East 
Market St., York, Pa. Camp dates: June 
19th to August 19th, 1960. ab 


WAH-KON-DAH in the Missouri Ozarks, 
nationally known coed camp, seeks swim- 
ming, WSI, Red Cross small crafts, trip- 
ping, riflery head, registered nurse, water 
skiing, nature lore, athletics, cabin coun- 
selors, square dancing, dramatics, mature 
unit directors, program specialists, high 
school teacher-coaches for good permanent 
summer connections. Students age limit 
20, or college junior. Give complete back- 
ground in first letter. Write Ben Kessler, 
106 South Hanley Road, St. Louis 5, Mis- 
souri. labcd 


OPENINGS available at New England boys’ 
camp for men to head crafts and dra- 
matics departments. Openings also avail- 
able to general staff with ability in wrest- 
ling, boxing, tennis, tripping, nature. Only 
college sophomores considered. Write Box 
114. klabc 


EXPERIENCED RIDING INSTRUCTOR 
for well-established private boys’ camp in 
Vermont. Excellent salary. Fine opportun- 
ity. Write fully of educational background, 
experience. Applicant must be mature, 
well recommened. Write Box 138. ab 





























DIRECTOR of canoe trip camp (boys 13- 
17) located near Ely, Minn. Period June 
20 to August 24. Single or married. Must 
be experienced and mature with full 
knowledge of highest standards in trip- 
ping, campcraft, health ard safety etc. 
Write qualifications and -eferences to 
Camp Nebagamon, 7114 Washington, St. 
Louis 30, Mo. abc 








CLASSIFIED RATES 
Positions Wanted and Help Wanted 25¢ 
per word. Minimum—$5.00 
All Other Classifications 35¢ per word. 
Minimum—$7.00 
Box Service, if desired, 
sertion. 

Bold Face, if desired, $1.00 per line ad- 
ditional. 


$1.50 per in- 








HEAD COUNSELOR for AJA coed camp 8- 
14 years in Cincinnati, Ohio. Unit heads, 
specialists and counselors, male and fe- 
male, college sophomores. Apply: Robert 
Kaplan, Director, 4011 Lyon Drive, Colum- 
bus 21, Ohio. ab 


CENTRAL PENNSYLVANIA Girl Scout 
Camp needs program and waterfront di- 
rectors, business manager, nurse, dieti- 
tian, cooks, unit leaders, specialists in 
crafts, tripping, campcraft, music, canoe- 
ing, dramatics. Salaries from $200-$700. 
9 weeks. Write Kathleen Dillinger, 114 
Pine St., Harrisburg, Penn. b 


WANTED: Camp Director for Camp Fran- 
coise Barstow, Miller Place, L. I. (near 
Port Jefferson). Operated from June 25th- 
August 27th by the Great Neck Council 
of Girl Scouts, Inc. Salary $1,000 plus 
travelling expenses. If interested please 
contact Council Office, 43 Berkshire Road, 
Great Neck, N. Y. or call HU 7-2900. b 


DIRECTOR and/or HEAD COUNSELOR 
New limited enrollment coed summer camp 
(100 campers). Successful and highly ac- 
claimed last season. Emphasis on horse- 
manship and finer skills. Also unique year- 
round program. 75 minutes New York 
City. State experience, family status. 
Write Box 146. b 


MALE AND FEMALE—General counselors 
and specialists. Limited enrollment coed 
camp (100). Emphasis on horsemanship, 
swimming, judo and finer skills. Ideal con- 
ditions for staff. 75 minutes New York 
City. State age, qualifications, family 
status. Write Box 147. b 


ASSISTANT DIRECTOR and Program Di- 
rectors in organization camps in New York 
State. Organization maintains 4 camps 
for girls. Write for particulars and send 
biographical sketch, experience, references. 
Write Box 149. b 


CAMP DIRECTOR (over 25 years old); as- 
sistant camp director, unit leaders (21 
years old); counselors for units, waterfront 
(19 years old). Some group and camp ex- 
perience. $25.00-$100.00 per week plus 
maintenance. Girl Scout Council of Great- 
3 Lng Louis, 417 No. 10th St., St. Louis 
; oO. b 


COUNSELORS: Northern Wisconsin Girls’ 
Camp. Counselors engaged for ability to 
live happily with campers as cabin coun- 
selors. Following program skills important 
but secondary: canoeing, sailing, tripping, 
swimming, riding, tennis, crafts, land 
sports, music, dramatics, riflery. 20 years 
or older, one year of college. Contact Miss 
Rosalie Giffhorn, Program Director, 313 
South 54th St., Lincoln 10, Nebraska. be 


























HEAD ACTIVITY COUNSELORS: Northern 
Wisconsin Girls Camp. Experienced teach- 
ers to organize and teach arts and crafts, 
tennis and riding. 21 years or older. Con- 
tact Miss Rosalie Giffhorn, Program Di- 
rector, 313 South 54th St., Lincoln 10, 
Nebraska. be 





DIRECTOR—Private Day Camp. Fine Po- 
cono Mountain resort. June 15-Sept. 2. 
Coed ages 3-13. Maximum enrollment about 
100; staff 18. Prefer college or school facul- 
ty member with child development, ele- 
mentary education or physical education 
background. Write Box 150. b 





MANUFACTURER of quality food speciali- 
ties used by camps has territories open. 
Excellent opportunity for full or part time 
work if you have a following with camp 
directors. Our commissions are generous. 
Write giving qualifications and territory 
interested in. Write Sales Manager, HIL- 
KER & B 











Help Wanted 





PROGRAM DIRECTOR and COUNSELORS. 
WISCONSIN private girls’ camp. Experi- 
enced. Send complete letter of informa- 
gg references and photo. Write Box 

; ab 


MANAGING DIRECTOR to direct and help 
develop new, nationally advertised wilder- 
ness canoe camp in northern Quebec. 
Brochure available. Write Box 105, Point 
Pleasant, Pa. b 


VERMONT GIRLS’ CAMP: Must be at 
least a college sophomore. Arts and crafts, 
dance, drama, campcraft, photography, 
music (pianist). Physical education ma- 
jors for athletics, tennis and waterfront. 
WSI also required for small craft, swim- 
ming, tripping and water skiing. Write 
Mrs. D. Dell, 315 West End Ave., New 
York 23, N. Y. b 


SENIOR GIRL SCOUT CAMP on Martha’s 
Vineyard, Massachusetts, seeks staff for 
sailing, canoeing, campcraft, marine bi- 
ology. Also a nurse, cook, business man- 
ager. Write Box 152. b 


WANTED: Experienced camp director for 
resident girls’ camp. Sierra Nevada moun- 
tains. Write Sierra Nevada Girl Scout 
Council, Inc., P. O. Box 608, Reno, Nevada. 

b 

















CAMP TAKAJO, NAPLES, MAINE 


with 250 boys from 8 thru 16 has an open- 
ing for a highly qualified head waterfront 
counselor in an extensive swimming pro- 
gram. There also are openings for several 
assistant Red Cross instructors, canoeing 
and sailing. There is one position open for 
tennis, dramatics, fencing, crafts, art and 
archery. There are two nature study open- 
ings. There are positions available for 
general counselors for campers from 8 to 
10. Salaries begin at $300.00 and range well 
upward depending on background of ap- 
plicant and maturity. Applicants must be 
at least juniors in college. Prefer appli- 
cants on teaching and coaching level. 
Write Morton J. Goldman, 63 Arleigh Road, 
Great Neck, L. I., N. Y., or telephone 
Hunter 2-9166. ab 


SUMMER IN MAINE 
Counselor positions available. Young wo- 
men. Swimming, canoeing, boating, tennis, 
field sports, archery, arts and crafts, dra- 
matics, dancing, music, nursing, camp 
crafts, typing. Applicants must be over 
19 years of age. Previous camp experience 
desirable. Special preference: Toss 
instructors. Write J. A. Baer, 2701 Man- 
hattan Ave., Baltimore 15, Md. lab 


NORTHERN MICHIGAN private girls’ camp 
needs counselors and assistants in land 
and water sports, experienced waterfront 
head and sailors. Minimum age 20. Mrs. 
E. V. Tomlinson, 16174 Glastonbury Road, 
Detroit 19, Mich. ab 


COUNSELORS for private Michigan boys’ 
camp. Waterfront head, archery, camp- 
craft, canoeing, Indian council ring, land 
sports, sailing. Couples considered. Write: 
R. F. Jaenicke, 16174 Glastonbury Road, 
Detroit 19, Mich. ab 


CAMP SOMERSET 
for girls in Maine has openings on staff 
for swimming instructors (ARC) athletics, 
tennis, tripping, canoeing, sailing, & lf, 
water skiing, riding, dramatics, rifiery, 
fencing, crafts, music (piano), archery, 
general and assistant head counselors. Ap- 
plicants must be 21 years of age with 
previous camp counseling experience. Sal- 
ary range $300 to $575 depending upon ex- 
perience, plus transportation allowance, 


7 ; Allen Cramer, 300 Central 
Park West, New York 24, N. Y. 


HEAD COUNSELOR, female, well-establish- 
ed Maine girls’ camp. Able to direct and 
supervise complete camping program. 
Openings also for mature counselors for 
trips, water skiing, athletics, Phys. Ed. 
majors. Box 135. ab 




















CAMP ROBIN HOOD (34th Season) 
Situated Center Ossipee, H., White 
Mountain area. Openings for sincere, re- 
sponsible staff men for guidance and in- 
struction of campers (boys 7-16) in ath- 


LETSCH Co., 614 W. Hubbard 

‘ letics, sailing, water skiing, golf, riflery, 

we. Cotongo 38, Mt. b archery, tennis, music, shortwave, nature, 
COUNSELORS: General and _ specialties photography, crafts, dramatics, art, trip- 
(golf, tennis, crafts, dance, water ski, ping, all maintained at highest level with 
swimming, camping, etc.) Outstanding finest facilities. Salaries amply commen- 
traditional brother-sister camp on 300 surate with qualifications. Staffing in pro- 
wooded acres in the Berkshires. Clientele gress W. Age 20 plus. Write Andrew N. 
and staff from all over U. 8S. Write Box i ag ee Eastchester Road, New a 
. elle, N. Y. bed 
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FIBERGLASS BOATS 
designed for the waterfront 
12’ ROWING DORY 


8’ PRAM 
12’ SAILING DORY 


Lusign Boat Morks 


Old Hickory, Tennessee 








Camp Kinnahwee School 
of 
Horsemanship 
A course designed for Camp Riding 


Instructors. Teaching methods for groups 


stressed. 


June 18 to 25, 1961 
Hollister, Wis. 
Write 


Director — Catherine Thompson 


594 Grove St. Glencoe, Ill. 











2 HANDCRAFTS CATALOGS 


F-R-E-E! 





e Latest Project Ideas 
e Complete Supplies, Kits 
e Top Quality and Value 
e Fast, Complete Delivery 


Now you can order ali craft supplies by mail 
from one dependable source. LARSON’s, fa- 
mous for LEATHERCRAFT for 25 years, 
now offers inexpensive kits and supplies for 
ALL POPULAR HANDCRAFTS—LEATHER, 
METAL, MOSAICS, PLASTER MOLDS, 
READY-TO-ASSEMBLE WOOD PROJECTS, 
PAINT-BY-NUMBER, DENNISON MATE- 
RIALS, CLAYS, ETC. Many projects without 
tools or experience. Hundreds less than $1.00. 
Same-day shipment. Top quality guaranteed. 
Write today for your valuable reference cata- 
logs. Up-to-the-minute value price lists in- 
cluded. 


J. C. LARSON CO., INC. 


Dept. 1019 820 S. Tripp Chicago 24, Ill. 





Help Wanted 





COUNSELORS 
Group leaders and specialists for private 
coed decentralized and group-centered 
camp in central Masachusetts. Mature 
men and women, over 21, previous ex- 
perience teaching camping or group 
work. Couples without children acceptable. 
Write Box 127. ab 





PRIVATE JEWISH coed camp in Lauren- 
tians needs: unit heads, cabin counselors, 
specialists—sailing, tennis, tripping, pro- 
gram, kitchen steward. Apply with refer- 
ences. Pembina Camp, 4792 Victoria Ave., 
Montreal, Canada. abc 





DAY CAMP, specialist counselors, male. 
Extensive experience in your field requir- 
ed. Assume full responsibility. Automo- 
bile necessary. Commute to Philadelphia 
suburb. Write Box 130. ab 


RAQUETTE LAKE GIRLS CAMP 
ADIRONDACKS 
Positions for upper class students and 
faculty in tennis, golf, archery, waterfront, 
(WSI), skiing, sailing and tripping. In- 
teresting program and salaries. Brother 
camp across the lake. Write 966 East 23rd 
St., Brooklyn 10, N. Y b 


ESTABLISHED, Jewish owned coed camp 
in western North Carolina’s beautiful 
Smokey Mountain Nat’l Park has staff 
openings for the following: college stu- 
dents (over 19), graduates, faculty, divi- 
sion heads, waterfront, tennis, tripping, 
dance, music (songs and piano), drama, 
athletics, riflery, archery, nature, arts and 
crafts, fencing, boating, general, register- 
ed nurses, riding instructor. Excellent sal- 
aries. Must have had like experience. 
Write Box 139. tf 


JAYSON CAMPS, MONTEREY, MASS. 
MEN AND WOMEN: Division Leaders, ten- 
nis, waterfront, water skiing, small craft, 
pioneering, riflery, archery, golf, ceramics, 
pianist (play popular by ear, expert trans- 
posing), phys-ed majors. Write Box 876, 
Greenwich, Conn. b 














VERMONT GIRLS’ CAMP 
seeks staff for canoeing, sailing, water ski- 
ing, swimming, archery, golf, athletics, 
tennis, campcraft, arts and crafts, and 
painting. Salary commensurate with ex- 
perience. Write Room 1807, 50 ecemnons. 
a2. & 





AGENCY CAMP—Unit directors, waterfront 
personnel, counselors, male and female. 
Camps Indiana and Wisconsin. Oppor- 
tunity to work with youngsters from vary- 
ing backgrounds. Qualified supervision to 
help you. A _ real learning experience. 
Chicago Boys’ Clubs, 2950 W. 25th St., 
Chicago 23, Ill. b 


ASSISTANT DIRECTOR — Business Man- 
ager, Girl Scout Camp in Sierras. Coun- 
seling, cainping experience, knowledge of 
bookkeeping and buying. Write Del Rio 
Girl Scouts, Box 936, Concord, Calif. b 


HEAD COUNSELOR, 24 plus, direct pro- 
gram, supervise staff. NURSE, R.N. Also 
activity counselors, established girls’ camp 
in Ohio. Good salary. Write fully. _ 
131. 


CAMP FOR LITTLE PEOPLE (ages 3-13) 
needs mature counselors, male, female, 
teachers preferred. Nurse, specialties, gen- 
eral. Write Jug Hill, P. O. Staatsburg, 
ae abcd 

















Dress up your camp with 
AVENARIUS 


CARBOLINEUM 


Beautifies and Preserves Wood 


STAIN — Beautiful 
rustic brown 

PRESERVER—Doubles 
and triples the life 
of wood 
TERMITE STOPPER — 
Saves valuable struc-Iq 
tures : 


Apply anywhere — spray, brush or quick dip 
CARBOLINEUM WOOD PRESERVING CO. 
Dept. C, Milwaukee 9, Wisconsin 
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CAMP DIRECTOR with a following for 
participation in beautiful summer camp 
on Saranac Lake. Call PL 7-6720 or write 
121 Fountain Ave., Rockville Center, < 
» 4 a 





HEAD COUNSELOR—SPECIALISTS. Boys’ 
camp in Berkshires, Mass. has fine open- 
ings for experienced men. Director of teen 
age unit in decentralized set-up. Also 
sailing, skiing, swimming, canoeing. Top 
camp craft specialists. Crafts, travel allow- 
gl high salary range. Write fully. Box 
132. a 








ASSISTANT HEAD COUNSELOR 
WATERFRONT DIRECTOR 
Desire women at least 25 years of age 
plus with extensive camping and water- 
front experience, capable assuming respon- 
sibility as assistant head counselor in 
charge of all waterfront activities. Must 
have previous supervisory experience as 
well as knowledge and skills in all phases 
of waterfront activity including sailing, 
canoeing, swimming instruction, synchro- 
nized swimming, water skiing, to super- 
vise a staff of twenty eight waterfront 
counselors. Write fully giving complete 
background. Box 123. labcd 





Help Wanted 


CAMP LEONARD LEONORE, KENT, CONN. 
needs MEN and WOMEN with camp ex- 
perience who can teach skills, land and 
water sports, various crafts, tripping, cul- 
tural activities, group and activity heads. 
Salaries start at $300.00 plus allowances. 
For an exciting experience at a wonderful 
private camp apply to us at Box 186, 
Lawrence, N. Y. abe 


PROGRAM DIRECTOR or 
WATERFRONT HEAD 


for small coed camp (Vermont) with tre- 
mendous growth potential. Must have 
minimum following of 25 for four-figure 
salary. Educational background and refer- 
ences required. Write Box 137. abc 


CABIN COUNSELORS, 20-25 years. Good 
salaries and facilities. Nelson E. Smith, 57 
North St., Harrison, N. Y. ab 


COUNSELORS. Private girls’ camp in New 
Hampshire seeks head of arts and crafts 
department, sailing and tennis counselors. 
Write Box 153. bed 

















CAMP DIRECTOR, experienced, with fol- 
lowing for participation in beautiful sum- 
mer camp: on Saranac Lake. Call PL 7-6720 
or write 121 Fountain Ave., Rockville 
Center, N. Y. ab 


ESTABLISHED Maine girls’ 
counselors with professional interest in 
children. Land sports, canoeing, tennis 
crafts, ceramics. Secretary. Write or call 9 
Captain’s Lane, Rye, N. Y. Mamaroneck 9- 
4571. b 





camp seeks 





DIRECTOR with following for small Ver- 
mont guidance oriented camp. Summer 
and/or year round position. Excellent op- 
portunity. Call N.Y.C., JU 2-7818. ab 





Positions Wanted 





EDUCATOR with 13 years’ camping experi- 
ence from counselor, head counselor, pur- 
chasing agent to owner-director desires 
seasonal or full time administrative posi- 
tion. Age 37, male, M. Ed. Write Box 261, 
Enfield, Conn. tf 


COLLEGE SOPHOMORE girl, WSI, experi- 
ence teaching waterfront activities, na- 
ture lore and dancing. Interested in posi- 
tion at girls’ camp. Jody Marquis, 49 
Whiting, Knox College, Galesburg, Ill. ab 


DIRECTOR-OWNER of i ~0»private school 
with camping background and experience 
desires active, long-term association in 
administrative or executive position. Write 











Box 145. ab 
DIRECTOR, organizational girls’ camp. 
B.S. and M.A. with 12 years of broad 


camping experience. Select staff follow- 
ing of general counselors, specialists, pro- 
gram director, secretary. Highest refer- 
ences. Write Box 144. b 


EXPERIENCED SAILOR, have ARC, WSI, 
and ARC sailing instructor, college fresh- 
man. Marjorie Garbisch, Carleton College, 
Northfield, Minn. b 


DO YOU NEED COUNSELORS? 


Grinnell College in Grinnell, Iowa, has 
counselors to fill your needs. Grinnell an- 
nually trains water safety and small craft 
instructors (ARC). These courses are 
taught in the college physical education 
curriculum. Please state qualifications 
necessary for job and salary. General 
counselors also available. Send information 
to: Assoc. Prof. I. L. Simone, Grinnell 
College, Grinnell, Iowa. b 


CHEF STEWARD — A#1, female, menu 
planning, kitchen manager, expert in 
preparing wholesome and tasty meals. 
Write Box 148. b 




















SOCIAL WORKER, age 30, male, white, 
married, with 18 years’ camping experi- 
ence in administration, promotion, pro- 
gram development, supervision and camp 
maintenance, desires seasonal or full time 
position as director or assistant. Write 
Jack Leidinger, 3271 Cedar Ave., — 
10, Pa. 





COUPLE: Registered nurse, husband pro- 
fessor physical education Southern Uni- 
versity, available for suggestions, no chil- 
dren, experience 8 years counselor, riflery, 
tennis, athletics, division head. Desire your 
comments. Write Box 151. b 


— 
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Positions Wanted 


TEACHER of handicapped children, 9 
years camping experience including pro- 
gram director, desires administrative posi- 
tion in handicapped children’s camp. Age 
31, female. Write Box 154. b 


MILITARY ACADEMY Junior College 
graduate, able, willing, offers services for 
camping season 1961 vicinity Philadelphia. 
Life Guard, schooled in  equitation. 
Awards for expert rifleman and physical 
training. Credentials available. Write _ 
152. 











PROGRAM DIRECTOR, age 32, 12 years’ 
experience, presently professor of outdoor 
education and camping at college level. 
Desire gentile boys or coed camp. Write 
Box 141. ab 


EXPERIENCED MALE CAMP DIRECTOR 
INTERESTED IN POST WITH SMALL 
PROGRESSIVE CAMP NEAR NEW YORK 
METROPOLITAN AREA. EXTENSIVE 
WORK WITH ORGANIZATIONAL CAMPS 
oo a CENTERS. WRITE BOX 

; i be 








Camps for Sale 


1,200 CAMPS & SITES — $15,000 & UP 
One of the largest and most reputable 
school and camp realtors in the United 
States. Established 35 years. Exclusively 
selling camps, day and boarding schools. 
Appraisals for all purposes. Write for list 
of attractive offerings, specify locations 
preferred, to Mr. M. Otto Berg. 
NATIONAL BUREAU OF 
PRIVATE SCHOOLS 
551 Sth Avenue, N. Y. C. 17 MU 2-8840 


WITH WHOM CAN YOU TALK 


when you want to: buy or sell a camp, 
get an evaluation, analyze your budget? 
Write or phone FUlton 717-3680. 

WILLIAM V. DWORSKI 
BROKER AND CAMPING CONSULTANT 
245 McKinley Ave., New Haven 15, Conn. 











BOYS’ CAMP, on beautiful small secluded 
lake in northern Wisconsin, 676 ft. lake 
frontage, 17 wooded acres, 5 buildings. 
Accommodates 28, room for expansion. 
Full price $18,500. Write Bill Gedonius, 
5016 So. Campbell, Chicago 32, Ill. 





EXCLUSIVE boys’ or girls’ camp, top 
rated, equipped to handle 128 people. 34 
mile shoreline, 75 acres on heavily tim- 
bered northern Wisconsin lake. $200,000. 
Will finance. Wallace J. Halverson, Broker, 
Three Lakes. Wis. b 


NORTHERN MINNESOTA camp for sale. 
Lake. Attractive wooded areas. Excellent 
buildings. Suitable for camp or resort. 
Write Pillsbury Citizens Service, 320 16th 
Ave. South, Minneapolis 4, Minnesota. bed 


200 ACRE RETREAT, 2 hours NYC, 6 well- 
kept buildings and equipment. Recreation 
hall, swimming pool, stream. For camp— 
dude ranch. Roy A. Keute, Bkr., Red tie 
a 











PRIVATE LAKE—255 acres rolling wood- 
land, completely surrounding 100 acre 
lake, sand beaches, near 3 scenic rivers, 
in ‘Manistee National Forest.” Several 
buildings of unusual quality. All facilities. 
Herbert Fleming, Fountain, Mich. bed 


CHILDREN’S CAMP, Riverside County, 
Calif. Permanent accommodations for 60 
children. Heated and filtered 60’ x 22’ 
pool. Dining and entertainment lodge can 
accommodate 200 people. Stables for 
horses. All this on 14 acres of land close 
to Palm Springs, Calif. For further in- 
formation write to Lionel Lieberman, 5900 
Van Nuys Blvd., Van Nuys, Calif. tf 








Camps for Sale or Lease 





CHILDREN’S CAMP PROPERTY in south- 
ern Vermont. 100 acres. Good buildings, 
accommodate 100. Private lake. For sale or 
iease, or will consider proposal to put in 
use for mutual benefit. Write Box 157. bec 


Camps Wanted to Sell 








CAMP SALES SPECIALIST 


If your camp is in Mich., Wisc., Minn., 
or Ill. and you have considered selling, 
please call COLLECT or write. I will make 
an appointment to see you, make a realis- 
tic evaluation of your camp, and discuss 
with you the possible sale in strict con- 
fidence. Call collect TY. 7-0333 or write 
A. J. Ditzik, Tyler Realty & Investment 
Co., 4760 Grand River, Detroit 8. Mich. tf 





Equipment for Sale 


50 SINGLE BEDS and innerspring mat- 
tresses. Will sell all to one camp or will 
divide into smaller amounts. $20.00 per 
unit (bed and mattress), FOB Camp in 
Michigan. Write Box 156. b 


Services 











BLANKETS 
RENTALS, SALES & SERVICE 
Finest qualities, direct mill sales or rental 
plan, complete follow-up service. 
BLANKET REPROCESSING, INC. 
122 Nagel St. St. Marys, Ohio 








abcdef 
Address replies to classified 
ads as follows: Box No............... : 


Camping Magazine, 1114 South 
Avenue, Plainfield, New Jersey. 











Your Camp Catalog is your 
first salesman 


| aera mens ear 


First impressions are important. Your 
first contact with parents and pros- 
pective campers is often your cata- 
log. So you should have the best cata- 
log possible. Your catalog will be 
given professional, creative and indi- 
vidual attention, if you have it de- 
signed by the staff of Camping Maga- 
zine. A unique service from uniquely 
qualified people. Write for details. 


GALLOWAY PUBLISHING COMPANY 
1114 SOUTH AVENUE, PLAINFIELD, N. J. 














THIS 


e ACCIDENTAL DEATH 


e EPIDEMIC 





e DREAD DISEASES 


ISN’'T CAMPING WEATHER BUT — 
it’s NOT TOO EARLY to make plans for your 


1961 


CAMPING INSURANCE PROTECTION 
OBVIOUSLY, the best place to buy is 
from the PIONEERS of this type of protection, 


VERMONT ACCIDENT INSURANCE COMPANY 


e MEDICAL REIMBURSEMENT 


e TUITION REFUND 
e DISMEMBERMENT 


THE SIGN OF GOOD SERVICE 


ERM ON», 
ACCIDENT INSURANCE 
CO 


RUTLAND, VT. 
| ten MIRE. eS 






Member American Camping Association 
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ALWAYS NEW 
CRAFT IDEAS 
and 
| MATERIALS 






ASSOCIATION 


MAGNUS CRAFT MATERIALS, INC. 


108 FRANKLIN ST., NEW YORK 13, N. Y. 











CANOE TRIPS 
into MINNESOTA - CANADIAN 


wilderness area 


Complete and Partial Outfitting Service: 
Excellent camping equipment 
Best foods for well balanced meals 
Grumman aluminum canoes 


Expert planning, detailed arrangements for 
Camp Groups and Individual parties 
Canoe instructions for beginners 
Trip routing on the best, detailed maps 


Overnight accommodations at canoe camp 
Free parking for cars, trucks, or buses 


Write for Detailed Information 


GUNFLINT NORTHWOODS 
OUTFITTERS 


Grand Marais 2, Minnesota Phone 7605 
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AFTER TAPS 


. .. the time when directors, leaders, and 
counselors recall the successes and failures 
of the day, plan to make tomorrow a better 
day, and think about the opportunities 
— seized and missed — of this wonderful 
thing called camping. 


The Counselor Sees His Charges 


By Charles Gillican 


OR us who are involved in lead- 

ing youth to a better understand- 
ing of self and the world, it seems 
important that we realize the poten- 
tials in human personality. This may 
seem a bit of a verbalism, yet mod- 
ern psychology has shown us the 
dynamic quality of human growth. 
We as camp people working with 
youth in a total camp experience, 
may do well to see the camper as an 
individual capable of experiences 
quite different from last year or the 
year before. 

The cumulative record and parent 
information sheets are necessary for 
understanding a camper and the con- 
text of the home. Personal inquiry 
by a counselor about the campers 
who are to be under his supervision 
will reveal a great deal. This is prob- 
ably a part of informal conversation 
between counselors in most camps. 
These tools should not be overlooked, 
because it is important that we know 
all that we can about each camper. 
Bearing these aids in mind, we should 
look further. 

The “problems” of the camper, as 
set down by parents and those inter- 
ested in him, may not show up when 
he gets to camp, or the camper’s pre- 
occupetion with them may soon be 
lessened. The social and emotional 
climate may not be that which would 
warrant the “problem.” The child 
may be involved in change. He may 
feel better about the world in which 
he finds himself. What appeared to be 
a problem for Mom and Dad may be 
minimal in the cabin situation. In- 
deed, the new situation may have 
helped the camper to resolve the 
difficulty. 

New relationships and a new frame 
of reference (the counselor) often 
give the youngsters new confidence. 
This is especially true if the counse- 
lor is not judging as he sees the 
camper. Sensitive leadership will aid 


in the discovery of the needs of the 
camper. Then we must assume that 
counselor attitude is a vital part of 
real counselor “know how.” It is for- 
tunate that more emphasis is being 
put on the skill of human feelings, in 
counselorship, as we choose counse- 
lor staffs. This is as it should be, when 
we consider the great amount of time 
the counselor spends with the camper. 
His influence on the camper is one 
that may determine success or failure 
in our endeavor to give the camper 
a wholesome experience in living. 


Thus it is imperative that the coun- 
selor have access to basic information 
about the camper. And yet, if this 
information should ever thwart the 
growth of a single camper by stereo- 
typing his less desirable behavior in 
the past, we need to re-evaluate our 
purpose as counselor. If the counse- 
lor should have occasion to inquire 
about a camper from other counselors 
or acquaintances of the camper, it 
must be remembered that a stereo- 
typed concept of anyone goes against 
the grain of current findings in the 
area of personality growth as well as 
our own democratic ideals. 


The not-too-nice things that John- 
ny did last year should be known in 
order to help him this year; but they 
should not be retained as a fact of the 
present. It is better procedure to em- 
phasize strong points rather than 
weaknesses in the young. This is con- 
sistent with values that most of us 
claim as camping people. 

If we truly believe in the demo- 
cratic way, we must give our camp- 
ers every chance to develop to their 
fullest capacities without having the 
stigma of “lazy” or “dumb” attached 
to their names. If we see our task as 


that of helping campers to become 


better citizens in our civilization, it is 
right that we keep these thoughts in 
mind. 
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YUTFIT “A”: (4) No. 94 Daisy Air Rifles: value ea. $7.95; 30!/2". 
00 Case Daisy BB Shot (12,000 rounds.) (50) NRA Instruction 
heets. (200) No. 78-A Official NRA Targets. (200) No. 78-B 
ractice Targets (400 bulls.) (2) No. 168 Range Backstops 
portable, self-standing corrugated with canvas backstop.) (1) 
ifle Instructor's Packet. All, only $35.95, 





SUTFIT “BY”: Same contents as above except 4 Model 99 Tar- 
et Rifles replace 94s. Value each: $14.95. 36!/2" long. Daisy's 





nest! Wooden stock, beavertail forearm; automatic 50-shot feed, 
ooded 4-way front sight; adjustable rear peep sight. Approved 
or NRA program as are all Daisys. Only: $56.95, 


DAISY MANUFACTURING COMPANY 

DEPT. 3021 ROGERS, ARKANSAS, U.S.A. 

[] FREE PACKET: send Camp Director’s Packet. 
[] $35.95 enclosed for Range Outfit “A”. 

[] $56.95 enclosed for Range Outfit “B”’. 

Send Range (Outfit(s) PREPAID on 

Money Back Guarantee! 


NAME 
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